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The GEO. W. CHILDS 5c. Cigar is beyond dispute the most 


marvelous success of the age 


Just look at the way the sales have grown: 
Geo. W. Childs cigars sold in 1894 
Geo. W. Childs cigars sold in 1895 
Geo. W. Childs cigars sold in 1896 
Geo. W. Childs cigars sold in 1897 , 
Geo. W. Childs cigars sold in 1898 39,152,000 
GEO. W. CHILDS cigars sold in 1899 56,167 .O00 


For the last two months the sales have been at the rate of 75,000,000 a year. 
We hope to so increase our facilities that for the year 1900 we can make our sales a full. 


ONE HUNDRED MILLION CIGARS. 


It has never been a question as to how many GEO. W. CHI™DS 5c. cigars cvuld be sold, 
but how many we could manufacture, for we can always sell more than we can make. 


It is a GENEROUSLY GOOD record that no other cigar can equal. The 
quality of the cigar is the secret of its success. 


METROPOLITAN TOBACCO CO., HARBURGER, HOMAN & CO., 
DISTRIBUTORS. ‘MANUFACTURERS, 
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BUSTILLO BROS. & DIAZ, 
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; Finest Quality and Workmanship. 


Factory: TAMPA, FLA. 


Office: 66 MURRAY STREET, 


Corner West Broadway, 


NEW YORK. 


Please mention Tae Cicark Sruxe MAvaziINne to advertisers. 
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Havana Commercial 
Company, 


NEW YORK OFFICE: ' HAVANA OFFICE: 
135 Broadway. 102 Galiano. 


CIGAR FACTORIES: 


Manuel Garcia Alonso, La Meridiana, La Flor de Cuba; A de Villar y Villar, 
La Comercial, La Carolina, La Africana, La Vencedora, La Rosa 
Aromatica, La Flor de Ynclan, La Flor de [urias, La 
Antiguedad, La Reserva. 


CIGARETTE FACTORIES: 


El Siboney, Pedro [lurias, Crema de Cuba, La Vencedora. 
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Cable Address: ‘‘ Havanacom,’’ New York. *¢ Haco,’’ Havana. 
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Ruy Lopez Ca., 


Manufacturers of 


Vuelta Abajo 
Habana Cigars 


Exclusively. 


20 Fulton St., Cor. Front, 


New York. 


“ALWAYS AS FINE AS TOBACCO GROWS.” 


peretestectentedsceetetentetentetecentetnseetoeostectenetoeetngeetetoabetoetetecetectonetoneetotnateteeeetetoatetenetetent einstein dp etend 
Please mention Tuz Cicar Strong Macaztne to advertisers. 
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B. SHARP, 


HIGH-GRADE 


Cigars, 
10 COMFORT ST., 
Goldton, Cal. 


EXACT GIZE, 1 1-6 X 1 I+? INCHES. 











1000 


YOUR NAME ON 


GUMMED FREE 


LABELS 


With a Year’s Subscription to 


The CigarStoreMagazine’l. 





JUST 
HOW 
THEY 
LOOK 


Y. D. WAKE, 


DEALER IN 


1000 PURCHASE ST., 
Priceyille, Ok. 





IFINE CIGARS| 


The Only Magazine Issued Solely 
in the Interests of the Retailer 
and His Customers. 


Thousands of the most successful retailers 
the country over are already subscribers, 
because the magazine is instructive and val- 
uabletothem. Those who are not subscrib- 








Showing the exact size of Gummed Labels, 
1000 of which are given with each subscription 
at $1.00 per year. 

These little business-pushers can be used in 
a thousand ways—stick ’em on boxes of cigars, 
cigarettes, matches, packages of 


ers we ask to examine the magazine and note 
what the trade says of it. 


We solicit the subscription of every 
intelligent cigarman in the land. 





tobacco, etc., keeping your name 
before the smoking public, adver- 
tising your store and increasing 
your regular trade. We use only 
the best gummed paper, so they 
will not stick together, break or 
curl, They are plainer, handier, 
cleaner and more showy than a 





A. PUSHER’S 


(CIGAR STORE 


EVERYTHING A 
SMOKER WANTS. 


Smokeupolis, - - P. Q. 


May we not have yours? 
Read What Others Say. 


“The best publication in the trade,” 
L. W. COON, NEW YORK. 

“My customers find it interesting 
and prefer it to any other trade 
paper,” M. GROSSMAN, NEW YORK. 
“Tt is always full of valuable and 








rubber stamp and may be used in 
many places at the same time; are also used as 
price-marks, and on paper and envelopes, etc. 
We make ONE SIZE ONLY, as shown, and only 
in assorted colors. No variation in size or color 
is possible. Labels forwarded by prepaid mail 
in a handsome box in about 10 days. 


Quantity and Quality at Lowest Prices. 
A Year's 1,000 Gummed Labels, $1.00 
tion to The — ¥% 2.00 
Cigar Store 6 900 3.00 
10,000 4.00 

SEND CASH WITH ORDER. STAMPS ACCEPTED. 
The less reading a label contains the better 


it will look. Write plainly, giving full address 
and order to-day. 


THE CIGAR STORE 


MAGAZINE CO., 
TIMES BUILDING, NEW YORK. 


WE REFER TO ALL COMMERCIAL AGENCIES, AND BANKS AND EXPRESS COM- 
PANIES In WEW YORK. 
SEND POSTAL FOR SAMPLE LABELS—THEY’RE FREE. 
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timely suggestions and I prize it 
very highly,” C. M. HARDEN, LYNN, MASS, 
“Tt should be in every retailer's hands,” ED. KOL- 
MAN, CHICAGO, ILL. 
“I highly recommend it to the retailers, 
ENBAUM, NEW YORK. 
“We got stuck on it and consider it a bargain,” 


H.C. WILD & 
|. HUSTLE, CO., KANSAS 
CIGARS“ 


CITY, MO. 
AND 


“Your valua- 
TOBACCO, 


ble suggestions 
Blissville, Me. 


L. ROS- 





on window 
dressing doub- 
led our sales 
last week,” 
PETERSON 

BROS., BUF- 

FALO, N. Y. 











“The best investment l ever made,” 
LOUIS SMIES, CRIPPLE CREEK,COL, 


“No cigar store com- 
plete without it, AN DY SM ART’ 5 
Smoke Shop, 


tdeas enough in 
a copy to lasta 

17 Prosperity Ave., 
COR. PLEASANT ST. 


month,” D.PROW- 
DOLLARSTOWN, U. S. 





LER, NEW YORK. 


And hundreds of oth- 
ers from all classes of 


cigarmen. 
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THE CIGAR STORE MAGAZINE 


SIGN MARKER 


(The line above is the style and size of letters in the set.) 


With a Year’s Subscription to the Magazine, $1.25, Prepaid. 
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Whe exact size is 2x8x1\ inches. Weight nearly 10 oz. 


THE SIGN WARKER is practical in ever wer and being made of the best material will 
last a lifetime. The above engraving shows the set of FIFTY 14-inch rubber type (capital letters, figures, 
ornaments, etc.) packed in a strong box with self-irking pad, and ready for use. 


IT IS INDISPENSABLE 


to merchants in all lines of business and can be used in hundreds of ways in making Signs, Show 
Cards, Price Tickets, Bulletins, Marking Boxes, Printing on any flat surface, etc., saving time and 
meney, and paying for itself almost every 
time it is used. Sets selling at $3.00 and up-  —.— — — — — — — — 
wards will do no better work, while this set 


costs ee nothing, being sent prepaid | yY | 
with Sar ‘.. subscription to THE CIGAR 2 2 2 


offer is made simply to increase the circulation 


of the magazine, which will be found interesting ] be 99 
and of great value to every man who makes, O O D 3 | 


ne foehoetoasoetoes 


STORE MAGAZINE at $1.25. This unheard of ~~ | 


>, 
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handles or smokes cigars. THE SIGN MARKER 
is not sold nor sent ©. ~ D.—it is FRE@, and 


there is but one Ne! et it, and that is to ¢ 
subscribe to THE CIGAR STORE MAGAZINE 4 ]j () CIGAR 
for one year at $1.25, poe one will be sent pre- ° 

paid upon receipt of subscription. Guaranteed ee — ge << ee ee ge ee ee eee 


exactly as represented in every particular or 
The above neat sign was printed with one of our Sign Markers in less 
money refunded without question. You eae than 8 minutes. Sie it seeee. It shows the work about 1-3 
r no risk ! actual size. The many artistic and catchy c mbinations sre un- 


Please limited, and the work cannot be excelled by a sign writer or printer. 
send us Pos- 
tal or Express Order, New York Draft or 2c. stamps in registered 
letter for $1.25 and your subscription for:.ne year will be entered 
and a sign marker sent you promptly. Make loca! checks for $r. 35 
e 


—they cost us roc. for collection. Stamps or money in unregister 
letters at sender’s risk. This offer is open to old subscribers as 
‘ 9 well as new-send in your order and have your subscription ex- 


tended one year. 
Every man can realize the great value of this offer, and 
should take advantage of it at once, [Don't delay—send your order to-day—NOW Is THE TIME. 


The Cigar Store Magazine Co., 
TIMES BUILDING, NEW YORK. 
AGENTS WANTED. = “° 'S5recs Companies in New York city 
“fp oefonhonsoeteasoetoetoasoezoateecoetoesoetoaceesoazeacoetoacoesoetoesonse ée 
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The Havana Cigar and Tobacco Factories, Limited. 


HAVANA, CUBA. 


Salad 


PAID UP CAPITAL, $7,000,000.00 GOLD. 
ttt 


CiGAR_ FACTORIES: 


Bock & Co., Henry Clay, La Intimidad, 
La Espanola, La Corona, Estella, 

La Rosa de Santiago, Flor de Naves, La Prominente, 
Waldorf-Astoria, Flor de la Habana, La Imperial. 


Annual Output, Over 85,000,000 Cigars. 


Ft 
CIGARETTE FACTORIES: 


Bock & Co., Henry Clay, La€Espanola, La Legitimidad, 
Honradez, Hidalquia, LaCorona, El! Commercio, Cuba. 


Annual Output, 1,200,000,000 Cigarettes. 
Ke 


Address all Communications to——_— 


FERDINAND HIRSCH, 


32 BrRoapway, NEW YORK, 
Sole Representative for the United States and Canada. 


Cable Address: ‘‘CLAYBOCK,’’ New York. 
London Office, Dashwood House. 9 New Broad Street. 


HAVANA OFFICE, 9% O’REILLY STREET. 
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NEW YORK, FEBRUARY, 1901. 





WINDOW DRESSING AND 
<Q STORE ADVERTISING. 





Y WINDOW DISPLAYS there 
should be a certain neatness 
or spick-and-spanness—a cer- 
tain immaculateness. That 
quality alone will attract the 
eyes of most men. This effect 
is often not secured, although 
there is no trace of dust or 
dirt in a window. Of course 
dust and dirt are the first 

things to be avoided; have your 
windows and all their fixings scrupu- 
lously clean whatever happens. Next, 
try to keep things from looking 
dingy. If you are handicapped by old 
fixtures in your window and scarred 
woodwork, you cannot do everything 
at once. You must conceal defects of 
this character with all the art of the 
window-dresser. 


It is surprising what a little human 
effort and skill will do in this direction. 
What you cannot conceal you must 
improve. But even supposing that 
your window fixings are all new and 
bright, and there is no dust and dirt 
in your window, you must be careful 
to keep up the appearance of newness 
and freshness ; the goods that you dis- 
play should be in perfect packages—no 
shop-worn goods should be shown. 


Altogether, your window display, like 
a man’s dress, should: be ‘“immacu- 
late.” 

» 

Variation is a great principle in win- 
dow advertising, as almost everybody 
knows, but sometimes forgets. Don’t 
allow a display to remain too long, and 
thus get stale. The eye of a person 
who has noticed it once takes in at a 
glance the second time that it is the 
same display, whereas merely some va- 
riation in arrangement would proba- 
bly have attracted his attention and in- 
vited him to make a second inspection. 
And if he sees the same identical dis- 
play time after time on passing your 
store he may possibly imagine that 
you keep stale goods or that you don’t 
sell much. 

~ 

Variety is said to be the spice of life, 
therefore variation and change are the 
words to keep in mind. Sometimes, 
as has been said, you can attract by 
slight changes. At other times you 
must make use of striking contrasts. 
After having had your window filled 
one week with every variety of smok- 
ing luxuries and conveniences, clean 
everything out the next week and ptt 
in a hundred or more boxes of the same 
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cigar—and nothing else. Keep peo- 
ple expectant regarding your displays ; 
lon't allow the eye to become tired of 
them. As successful stage managers 
do, shift the scene before your audi- 
ence becomes weary. 

. 

These two principles that we have 
mentioned are old and well-known to 
successful store-keepers; they have 
been emphasized in these columns be- 
fore. But how many store-keepers, 
through lack of enterprise or time, ne- 
glect them. Remember that window 
displays are for the eye. Because a 
certain cigar is a good smoke, that is 
hardlw a good reason for displaying it 
prominently . Remember that the eye 
loves cleanness, spotlessness, attrac- 
tive and harmonious colors, and above 
all, that it loves change. Keep things 
moving and you'll sell the goods. 

® 

Follow up these suggestions, and in 
connection make proper use of neat 
show cards or announcements, and the 
trade will continue to come your way. 
It is well to remember that Pusu is 
needed in any and every business, and 
if you'll consider the matter you will 
find that the most successful business 
men are the ones who believe in adver- 
tising and make good use of it. In 
this department we are endeavoring 
to point out to you how to bring your 
store prominently before every smok- 
er that passes by, and if you will 
profit by these pointers, you will do 
more business, as others have done. 

oa 

The Finch (politely)—I hope you 
don’t object to smoke, madam? 

Miss Swallow—Oh, not at all, sir. 
You see, I was brought up in a chim- 
ney.— Judge. 


A catchy show card will attract the 
attention of certain men who generally 
pass a show window with-hardly a 


glance at the display therein. When 
one man stops others will also stop to 
learn the reason of it, and invariably 
a striking bulletin will keep several 
men constantly in front of the show 


window, men will learn to look in your 

: Le : 
window, always expecting something 
new or startling. Try this: 


TWO MEN SHOT 


INTO OUR STORE 
AND DEMANDED THREE 
TENSTRATE CIGARS 
FOR 25 CENTS, BUT AS 
THEY ARE TEN FOR A DOLLAR, 
WE HANDED THEM OUT 


FOR 30 CENTS. 


The top and bottom lines should be 
printed in a large, bold letter, so as to 
be seen for some distance; while the 
wording in center may be in a com- 
paratively small letter—so small that 
a person will have to stop in order to 
read it. A man may not read it the 
first time he passes, but will do so 
eventually to learn the catch. 

* 

Pipe smoking is said to be on the in- 
crease, and a choice display of smok- 
ing tobacco should therefore be in or- 
der occasionally. The following idea 
or such variation as may seem best 
to the retailer, may be of value. 


FREE SMOKING! 


IN EVERY SENSE, 
THIS 
SUBLIME MIXTURE 
IS 25C, THE X Ln. 
IT’S A GOOD, LASTING SMOKE. 
A PIPE FULL FREE—TRY IT. 


Stove Pipes Barred. 























You may have to give away a few 
tins or packages of the tobacco, but it 
will prove good advertising, and if the 
weed is good, it will sell readily, as 
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nearly every man who gets a pipeful 
will buy; if not that brand something 
else, for he’s in the market for tobacco, 
and you must make him buy—sales- 
manship will do the trick. 

» 


In the same window display a num- 
ber of handsome briar pipes should be 
scattered around, on which are small 
price cards. Show a varied assort- 


AN UNIQUE 


ment, with possibly a small card, read- 
ing: 





| 
| THE PIPE 
YOU WANT 


1S INSIDE. 





It is always well to ask a purchaser 
of tobacco in a courteous manner, 


WINDOW 


‘May we not show you a pipe to-day? 
We have a choice and complete assort- 
ment at all prices.” A good sale may 
follow, but if it does not, be just as 
pleasant as though the customer pur- 
chased a high-priced article. You'll 
land him later. 


The head of Humpty Dumpty is be- 
ing used by J. Edward Cowles, mana- 





ATTRACTION. 


ger of the cigar department of Austin, 
Nichols & Co., New York, in cigar 
store show windows for attracting at- 
tention to their Sweet Violet brand of 


cigars. As illustrated in the accom- 
panying half-tone engraving, this win- 
dow exhibit is an automatic figure 
made to represent the head of a circus 
clown, which being placed on a platter, 
has rather a weird and striking effect. 
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The head smokes or consumes a dozen 
or more cigars a day, during which 
performance it continually rolls its eyes 
as an indication, it is presumed, of 
solid enjoyment. This exhibit is loaned 
to retailers who handle the Sweet Vio- 
let cigar. 
z 


A New York cigarman has some 
very catchy signs from day to day on 
his sign board, many of which are most 
original. Recently he had an announce- 
ment in the blackest possible type, read- 
ing as follows: 





ANY ONE 
CAN PAWN ONE OF.MY 
10c. CIGARS | 
FOR A QUARTER. 


} 





R 
The Harris Cigar Coz at 32 Wash- 
ington St., Oshkosh, Wis.; are firm be- 
lievers in publicity, and one of their 
latest efforts consists of the picture of a 
man with a smile on his face, pointing 


his finger directly at any one in front” ° 
of the window, with the bo}d announce- 


ment underneath paraphrased from'the . 
late Robert G. Ingerso/, reading : 


| SAY! 





SMOKE IN THIS WORLD: 


ANB 


NOT IN THE NEXT. 


| YOU WANT TO” |} 
| 





Rx 


A Leavenworth (Kan.) tobacconist 
presented his patrons with a handsome 
pocketbook that could not be opened by 
a person unaware of the combination. 
One man who received one of these 
pocketbooks says he found that it saved 
him all of his small change, as his wife 
was unable to work the combination 
while he slept. It is said that the 
scheme proved such a success that the 
tobacconist has placed a large order for 


additional pocketbooks to be distrib- 
uted among his married patrons. 
. 

Kk. Fuhrer, the hustling tobacconist 
of Port Tobacco, located at 781 Ful- 
ton St., Brooklyn, N. Y., has been get- 
ting up some very fetching announce- 
ments, one of the latest of which was: 


| 





WE HAVE LOST 
ANOTHER CUSTOMER. 


HE’S IN JAIL. 


Another one @f Mr. Fuhrer’s latest 


; conceptions read: 





| ae 


| MARRIED 


"MEN TREATED WELL 


| HERE. 


| 





xR 


The enterprising concern of Mercer 
.& Riley, cigarmen, at 182 Friend St., 
© Bostort, *Mass., recently had the follow- 
ing annolincement in their window: 


3 QUESTIONS. 


IS THERE ANYTHING: 
MORE SATISFYING 
THAN AN ENJOYABLE SMOKE ? 





CAN YOU GET GOOD RESULTS 
FROM A POOR PIPE? 
DO YOU REALIZE 
THAT YOU ARE GAZING 
AT GOOD PIPES? 





THEY ARE SOLE SATISFIERS. 








This announcement was conspicu- 
ously displayed in the center of a choice 
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line of pipes, and the sales were said to 
be most gratifying. 


The Point cigar store at 2724 3d 
Ave., New York, recently had the fol- 
lowing show card in their window: 


R--U--Y Y 
IF SO, SMOKE 
THE BLUE ‘FRONT 
Sc. CIGAR. 
IT IS GOOD. 














The top line seemed puzzling to 
some, but they caught on to it in a few 
seconds. 

» 


Many of the Philadelphia cigarmen 
are making good use of our sugges- 
tions, which may be seen all over that 
city. A bright idea was recently used 
by one of the leading Quaker City 
stores, Moore’s Cigar Shop, Filbert 
and 11th Sts., which read as follows: 





YOUR MONEY— 
OUR GOODS— 
LET’S SWAP. 











This announcement was brief and to 
the point, and it is safe to say that it 
produced the desired effect. 

- 

A neatly printed sign, which appear- 
ed in the window of C. A. Laredo’s 
cigar store, at 42-44 E. Houston St., 
New York, lately, read as follows: 





THE ONLY MATCH 
FOR OUR CIGARS 
IS THE MATCH 
THAT LIGHTS THEM. 











“Man,” said the up-to-date maiden, 
“is but a mixture of arrogance, tobacco 
and football statistics.” 


“Woman,” answered the end-of-the- 
century man, “is no more than a com- 
pound of vanity, cosmetics and golf 
poses.” 

And then they were married.—De- 
troit Free Press. 


The Chinese as a nation are sup- 
posed to be considerably behind the 
times, but the following announcement 
used by a Chinese firm in Station St., 
Hong Kong, would go to show that 
they believe in advertising : 





| 
KWONG SANG YUEN & CO., 
MAKERS OF 
MANILA CIGARS. 


NLY THE best Leaves, selected 
by our special Representative in 
the Philippines, are used in the Man- 
ufacture of these Cigars. 
Samples and Prices on_ Applica- 
tion. Inspection cordially invited. 
Factory—No. 12. 








We trust our readers will kindly let 
us hear from them from time to time, 
with ideas, suggestions, schemes, etc., 
for increasing their business. An ex- 
change of ideas through this depart- 
ment will prove beneficial to all. 


A $3 Sign Marker Free. 


A year’s subscription to THE CIGAR 
SrorE MAGAZINE and a practical $3 
Sign Marker, consisting of Firry 1%4- 
inch rubber letters, figures, etc., at 
$1.25, prepaid, is our latest big offer. 
It’s great value and something every 
intelligent merchant needs. Don’t de- 
lay—but send in your order to-day. 


Mr. Jones—Do you extract teeth 
without pain? 

Dentist—Yes, sir—pleasant as pull- 
ing wild-flowers, sir. 

Mr. Jones—Then I’m afraid you 
wouldn't do. My mother-in-law is 
here on a visit and wants six teeth 
pulled. I’ll have to recommend some- 
body else to her.—Judge. 
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Official View of Tobacco, 


OLONEL JOHN A. TIPTON, 
of Covington, Tenn., who may 
shortly take up a permanent resi- 

dence in New York, did some explain- 
ing the other day when a friend es- 
sayed to prove the uselessness of to- 
bacco. 

‘“‘What’s the real use of it, anyway?” 
argued the dissenter. “I don’t look at 
the subject from the little-Robert- 
Reed standpoint. It isn’t the moral 
consideration that weighs for a min- 
ute with me. I simply can’t under- 
stand the popularity of the weed. 
Now, I can understand a man grow- 
ing fond of a cocktail. It is grateful 
to the palate. If persevered in, it 
makes ephemeral princes of paupers 
and adds generally and generously to 
the gaiety and good feeling of nations 
and of individuals. I can understand 
a man getting the hard crab habit, go- 
ing miles out of his way to establish 
friendly relations with that - most 
toothsome ‘bird.’ There’s something 
satisfying in these things. But tobac- 
co! Bah! What is there to it? Why, 
you burn your cigar or cigarette or 
contents of your pipe up and all the 
satisfaction you get is seeing your 
puffings go up in smoke. And, if you 
chew, you make a disgusting spectacle 
of yourself and help to keep the 
dentists in business.” 

“IT reckom you never smoked or 
chewed,” said the Colonel. The Col- 
onel comes from a tobacco country. 
The “hills” in his section are as thick 
as cobblestones in New York. Tobac- 
co is a religion in Tennessee. ‘And,” 
continued Colonel Tipton, “I further 
allow myself to reckon you never were 
in the army.” 

To each of which reckonings no ex- 
ception was taken. 

“For,” said the Colonel, “if you 
smoked, you wouldn’t want.to explain 
why you smoked. You’d just smoke 
and be glad. And if you were in the 
army or knew about army conditions, 
you'd have more respect for tobacco. 
Did it ever occur to you that tobacco 


is as necessary to the success of a cam- 
paign as are tea and coffee?” 

Such an idea had never occurred to 
the friend, and he confessed as much. 

“Well,” said Colonel Tipton, “may- 
be it never occurred to you, but it did 
occur to the War Department. Not so 
Icng ago the Bureau of Subsistence 
got out a document in which this lan- 
guage was used: ‘Under the influence 
of tea, coffee, or tobacco, man seems to 
be brought to higher efficiency than 
without them. They keep up cheer- 
fulness and enable men to endure 
fatigue and privations, while depriva- 
tion of them may cause depression, 
homesickness, feebleness, and, indeed, 
may lead to defeat in battle. De- 
pressed troops do not fight well. A 
wise military leader will see to it that 
his men are not deprived of tobacco, 
or he will regret his carelessness.’ 
Now, that’s official,” said the Colonel, 
“and I hope you’ve enough regard for 
your government to respect its utter- 
ances.” 

And he lighted a cigar with a tri- 
umph befitting a man whose ideas have 
the highest official endorsement. 


A Novelty in Trunks. 


A new Patent Trunk which never 
needs any packing and does away with 
lifting and stooping even, is the latest 
output of the Innovation Trunk Co., of 
New York. The garments hang upon 


graduated hangers or racks, which 
slide out so that the entire contents 
may be seen or removed without dis- 
arranging anything else. The trunk 
stands on end when in use, and the 
tray swings outward like a door. An 
automatic locking device fastens every- 
thing securely for traveling. 


When a man takes a cigar out of an- 
other man’s vest pocket and the man 
who loses the cigar is not mad it is a 
sign that it is a five-center—Arkansas 
Thomas Cat. 


Tue Cigar Store MaGazine will 
keep you up-to-date for $1.00 a year. 





THE 


Retailers’ Association. 


N January 18, the New York re- 
tailers held a meeting at Maen- 
nerchor Hall, in that city, at 

which time a long list of the most 
prominent retailers in the city were 
admitted as members. The associa- 
tion is now known as the Retail Cigar 
Dealers’ Association of Greater New 
York, and the officers for the follow- 
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nual dues of $3. The association is 
now in much better shape than at any 
previous time during its existence, 
and it now remains for all New York 
retailers, who have their own best 
interests at heart, to become active 
members. The first step is to send in 
their application, with initiation fee, to 
President Robert E. Lane, 6 Wall 
street, New York. Regular meetings 
are held the first Friday in each month. 





ROBERT E. 


ing year are: Robert E. Lane, presi- 
dent ; John E. Kenyon, vice-president ; 
Sydney Freeman, recording secretary ; 
Samuel Busick, financial secretary, 
and Louis Biel, treasurer. The meet- 
ing was a most enthusiastic one, and 
the reports of the various committees, 
especially on membership, were quite 
gratifying. A new code of by-laws 
was unanimously adopted. The in- 
itiation fee was fixed for $1, with an- 
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Magazine and Premium Free. 

Send us 3 subscriptions to THE 
Cicar StorE MaGazINnE (each sub- 
scriber to have 1000 Stickers, at $1— 
or Sign Marker, at $1.25), with the 
proper amount, and we will give you a 
year’s subscription for your trouble— 
also Stickers or Sign Marker, as you 
wish. A few leisure moments will 
turn the trick and give you something 
you’ve always wanted. Start at once. 
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Gea’ a man CN, or even: burn, 
seventy cigars a day? Several news- 
papers have recently recorded this 
as a fact. 

¥ 

This would mean smoking a cigar 
every 20 minutes of the entire 24 
hours, and we consider the feat quite 
impossible. 

, 

We ask our readers to advise us 
the largest number of cigars consumed 
per diem by any one of their customers 
personally. It will make interesting 
reading. Please let us hear from you. 

¥ 

The American Cigar Coa., one of the 
young twins of the trust, which was 
recently incorporated in New Jersey 
with a capital of $10,000,000, some 
seem to think is going to put every 
other cigar manufacturer out of busi- 


ness in one-two-three order. The 
American Co. will never be able to 
control the cigar output of the coun- 
try as there are too many manufac- 
turers—even though thousands of 
them are small manufacturers. 


It is most unwise to cash checks un- 
less you know your man. A check 
may look good, but many times the 
cancelled revenue stamp is the most 
valuable part of it. 

* 

The poor cigarette is still catching 
it. The Pierce City (Mo.) Democrat 
states that a tobacconist in that city 
hands every cigarette purchaser. a 
neighboring undertaker’s card. 

* 


The article in our last month’s issue 
on “The Cigar Store Club” has béen' 
commended on all sides, and copied in 
its,entirety by several of our contem-' 
poraries. If you have not read it — 
should do so. * 


“S’ We desire to thank our subscribers 


for their promptness in’ renewing their 
subscriptions. Those: who have not 
already renewed we Ask to kindly re- 
member that they have a $3.00 Sign 
Marker coming to them with their re- 
newal at $1.25. It’s great value. 

r 


Protect your various brands of 
cigars by having them registered—it 
costs but one dollar and may save lots 
of trouble. We guarantee efficient 
service in every particular. 

¥ 


We have unsurpassed facilities for 
registering cigar titles. A remittance 
of $1.00 is to accompany all entries, 
which will be returned (less 25c. for 
search) in case the title has been 
previously registered. 

" 


Philadelphia is not slow—notwith- 
standing all reports to the contrary. 
J. B. Schwenck, our traveling repre- 
sentative, is now in that city, and is 
doing the largest and most satisfactory 
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business of any similar period since his 
connection with the Magazine. 
x, 

It has been demonstrated that there 
are but two ways for a cigarman to 
get rid of Mr. Schwenck: 

* (1) Give him $1 for a year’s sub- 
scription, with 1,000 gummed labels, 
or 

(2) Give him $1.25 for a year’s 
subscription, with a $3 Sign Marker. 

Take your choice. 


Have your cigar titles registered 
and protect your business. An invest- 
ment of a dollar may save you legal 
complications. 


We are much pleased to direct at- 
tention to the rapid strides taken by 
the Retail Cigar Dealers’ Association 
of Greater New York, as appears more 
fully on another page of this issue. 
Keep up the excellent work, and re- 
member that we are always glad to 
co-operate with such associations in 
every possible manner. 


R 

One regular customer as a direct re- 
sult of the proper use of 1000 
gummed Labels of your name, would 
be an excellent investment. You'd get 
many more, and as it costs absolutely 
nothing, why not try it? They’re free 
with THe Cicar StorE MAGAZINE at 
$1 a year. Put your name on all 
goods. 


A Hustler Wanted. 


We want a hustling representative 
in every city and town in the country 
to secure subscriptions to THE CIGAR 
StorE MAGAZINE at $1.25 a year with 
premium Sign Marker, or $1 with 
1000 Stickers, as illustrated on an- 
other page. Leisure moments may be 
turned into ready money with this 
easy and profitable employment. No 
argument necessary, as the Magazine 
and Sign Marker or Stickers do the 
talking. Write at once for liberal 
terms and particulars. 


My Pipe and I. 


Whenever I am sorowful 
And feeling mighty bad, 

While all the world is laughing hard 
And I am awful sad, 

When just one heart is breaking 
And everything looks blue, 

My little pipe and I we sit 
And think—just think—of you. 


When the day is growing darker 
And the troubled clouds above 
Seem anxious to be broken 
By the sunshine of my love, 
Then the world is bright and cheerful 
And life wears a different hue, 
My little pipe and I we sit 
And think—just think—of you. 


For when you said good-by to me 
And left me all alone, 
I wanted to sit down and cry 
And weep and sigh and moan. 
But now I’ve found another way 
(This is confidential, Sue), 
My little pipe and I we sit 
And think—just think—of you. 
-—James H. Lampert, Jr. 


Queries Answered Department. 


E desire our readers to keep in 
mind the fact that all queries are 
answered in this column, wheth- 

er you are a subscriber or not, entirely 
free of any charge. All are requested 
to make liberal use of this privilege, 
and all questions will have our prompt 
attention. We answer many more by 
mail than appear in this column, for 
which purpose a stamp or postal card 
should be enclosed. Tell us what you 
wish to know and we will endeavor to 
answer it. 

A. R. W.—When the name and ad- 
dress of a cigar manufacturer is de- 
sired, please be explicit and state cor- 
rectly the factory number, district and 
state printed on the cigar box. 


E. K.—Mi Hogar clear Havana 
cigars are manufactured by Emilio P. 
Cordero, 214 Pearl St., New York. 


T. M.—Under no circumstances are 
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gummed labels made and sent C. O. D. 
The prices quoted are for cash with 
order. We guarantee satisfaction and 
you therefore run no risk. 

J. J. C—Cinco cigars are manufac- 
tured by Otto Eisenlohr & Bro., 940 
Market St., Philadelphia, Pa. 

H. H. C.—Correspond with the 
Millhiser Mfg. Co., Richmond, Va., 
relative to cloth tobacco bags and 
pouches. 

E. L. J.—John W. Merriam & Co., 
135-137 Maiden Lane, New York, are 
the manufacturers of Baron de Kalb 
cigars. They will be glad to quote you 
prices on their various sizes. 


N. J. D. Co.—Metal cigar box lid 
holders are manufactured by Joseph 
M. Appel, Rochester, N. Y. Corre- 
spond direct with him, and kindly 
mention this Magazine. 

S. H. H.—(1) J. C. Akin & Co. are 
the proprietors of cigar factory No. 98, 
3d Dist. of New York, which is lo- 
cated at 1399 Ave. A. (2) Chancellor 
cigars are manufactured by M. W. 
Mendel & Bro., 327 E. 63d St., New 
York. 

L. H.—The paper match boxes you 
refer to are imported from Germany 
by Alexander Kopstein, 877 Trinity 
Ave., New York. 

J. C. & S—Cigar factory No. 2898, 
gth Dist. of Pennsylvania, is owned 
and operated by Amos, Swartz & Son, 
Dover, Pa. 

D. G. D.—Regret that we know of 
no such directory. We would suggest 
the advertising pages of THE C1GaR 
StorE MAGAZINE. 

B. H.—An article on the tobacco 
bug appeared in our issue of July last. 
The best remedy for their extermina- 
tion is a saucerful of bisulphide of 
carbon placed in the case over night. 


Our offer of a Sign Marker with a 
year’s subscription to THe CiGaR 
Store MAGAZINE, at $1.25 prepaid, is 
admitted the greatest value ever given 
for the money. Subscribe to-day. 


What Others Say. 


THE DALtes, Ore. 
THE CiGAR StoRE MAGAZINE: 

It is impossible to do without your 

Magazine. Yours truly, 
B. H. Grant. 
" 
New York, N. Y. 
THE CiGAR STORE MAGAZINE: 

Your Magasine is well edited and a 
decided benefit to every man in the 
cigar trade. 

Yours truly, 
E. STANNARD. 
R 
OsukosH, Wis. 
THE CiGAR STORE MAGAZINE: 

Just Teceived your January issue 
and am much pleased with it. Your 
ideas are good. 

Yours sincerely, 
W. W. Harris, 
a 


Fort Scott, Kans. 
THE CiGAR StoRE MAGAZINE: 

I did not receive your last issue— 
consider your Magazine beneficial and 
and am anxious to get each copy. 

Yours truly, 
J. R. Kearns. 
ad 
. New York, N. Y. 
THE CIGAR STORE MAGAZINE: 

We wish to say a word of praise for 
your most interesting Magasine—it is 
certainly an invigorating tonic and in- 
valuable to every retailer. 

Yours truly, 
J. Cann & Son. 
- 
St. ALBANS, VT. 
‘THE CiGAR STorRE MAGAZINE: 

Your Magazine and Sign Marker 
reached me all right and am pleased 
with both. 

Very truly yours, 
Wm. T. Donovan. 


Smartleigh—How’s that cigar hit 
you, old man? It was smuggled. 

Whiffer—I was wondering how it 
ever got through quarantine. 
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THE FORTUNE TELLER. 
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PRESERVING TIME. 
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CUPID DISARMED. 
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A SYMPHONIE OF SUMMER. 
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WITH THE BOYS 


os 6s SD 
THE COUNTER. 








OOKING at it in one way, the 
man who sells cigars is a public 
benefactor. Boys, did you ever 

think you were selling inspiration, 
nerve, and what not to many a poor 
devil? A good cigar is like a nice 
strain of music; in a few seconds it 
can quite transform a man’s views of 
his own affairs and the world around 
him. I remember meeting one time 
in Boston a man who made it his 
business ta write stories and articles 
for the magazines. At that time he 
had hardly a dollar, I think. He said 
that publishers made no bones about 
accepting his stories, but when it came 
to paying for them—that was a bay 
horse of another color. 
* 

I had never met a more dejected 
person. Happening to have some 
cigars in my pocket, I offered him 
one. The change in his countenance 
was magical. He took it gratefully 
and made haste to light up. In two 
minutes he seemed another man. He 
held the cigar up fondly before him, 
and told me in a confidential way that 
if it were not for smoking, the pub- 
lishers would drive him crazy. 

" 

Realize your importance; you are 
the dispensers of the great modern 
balm; you are priests of the “great 
god Nick o’Teen,” in whose temple 
so many thousands throw off the cares 
that fret them, or hit on the plans that 
save them. 

e 


Study your customers as they come 
in through the day. You are selling 
something that. it is a pleasure. for 
the average man to come in and buy. 


See to. it that your manner does not 
detract from that pleasure. With one 
you must be quiet and unobtrusive; 
he has something on his mind, you 
can see it from his abstracted air. 
Another enters who is jubilant over 
something ; he has made a good stroke 
in business, perhaps. You can even 
crack a joke with him, and no matter 
what the point is, he will, probably, 
ha-ha for a minute, and go out think- 
ing you are the brightest young man 
in town. Be polite always, and try to 
adapt your manner to your custom- 
er’s mood. ‘ 


It is surprising to find out what this 
courtesy and elasticity of manner will 
do for the business of your employer, 
and consequently your own interest. 
Your employer will attend to the 
quality of the goods you sell; it is his 
fault and eventually his loss if the 
are not up to the mark. But see to it 
that you bring into the business the 
qualities we have mentioned—the lack 
of which may make even good goods 
go slow. 

¥, 

We have said before that we desire 
to make this column interesting ‘to 
young men who want to be successful. 
We shall endeavor to make your pres- 
ent business in life more interestin 
to you, for you can succeed in: = 
business in which you do not take a 
lively interest, and we shall try.to ree 
mind you now and then of principles 
that you are all-mere or less aware 
of, but which are so essential t6 suc- 
cess that they must not be forgotten... 

¥ ® 


But we cannot make this.column’all 
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we desire to make it without your 
co-operation. We want news, inci- 
dents, stories, suggestions, from you 
regarding life behind the cigar 
counter. Certainly no set of salesmen 
can have a better fund of experience 
to draw from. We may not publish 
a communication as coming from any 
particular person, and we certainly 
shall not if we are requested not to do 
so. 
ee 

Then, too, you must remember that 
it is a co-operative scheme; if your 
experience benefits someone else in a 
far away town, you may be equally or 
even more benefited by somebody else’s 
anecdote. Moreover, there are certain 
points in the tobacconists’ business re- 
garding which you have more com- 
plete knowledge than almost anybody 
else. 

* 

Write to us and name topics that 
you would like to have discussed in 
this column. We will see that you will 
get something interesting in return. 


Cigars and Cigars. 


Everybody is more or less of a Phil- 
istine to everybody else, but there is 
one kind of a Philistine which a great 
many smokers will recognize. He is 
the man who judges a cigar’s merits 
by the length of time it will last under 
the application of an average amount 
of drawing. When he recommends a 
brand he says: “Try that one; it will 
last you half an hour.” He never says 
that it is good. The smoking car is 
said to be the favorite haunt of this 
creature. 


Mr. Mushly—Is your sister in, Bob- 
by? 

Bobby—Just ring and ask the maid, 
please. She’s paid for lying and I 
aint. —Judge. 

A $3 sign marker with a year’s sub- 
scription to Tue Cicar Store MaGa- 
ZINE, at $1.25. Can you resist such a 
bargain? Money back if not satisfied. 


Miscellaneous Musings. 
OVERNOR ALLEN of Porto 
Rico is authority for the state- 
ment that the tobacco crop is the 
largest that has ever been grown on 
that island, and says there is a feeling 
among planters that the Porto Rico 
factories will be unable to handle the 
entire output. 

The wind-up of the Jacobs counter- 
feiting case, took place last month 
when Revenue Collector Hershey sold 
at public auction, at Lancaster, Pa., 
21,000 of the confiscated cigars. 

Rumors from St. Louis are to the 
efiect that Col. M. C. Whitmore’s plan 
to bust the trust, is to sell out to it. 
His price is said to be $1,000,000. 
Who wouldn’t sell out? 

The well-known firm of George A. 
Kent & Co., cigar manufacturers at 
Binghamton, N. Y., are making ar- 
rangements to manufacture their own 
cigar boxes. This department will 
probably be in operation next month. 

The New York, New Haven & 
Hartford Railroad will not employ 
cigarette smokers in their operating 
department, claiming they are subject 
to color blindness, and cannot read 
signals correctly. 

Barlow, Rogers & Co., cigar manu- 
facturers of Binghampton, N. Y., have 
recently put a new cigar on the mar- 
ket, to be known as the “John Lenox.” 

The net earnings of the Continental 
Tobacco Co. for the last quarter is 
said to have run considerably over 
$1,000,000, which will give a surplus 
of about $750,000 over the preferred 
dividend. 

Vermont cigar factories in 1900 used 
45,250 pounds of tobacco in making 
2,132,476 cigars. There are 33 facto- 
ries in the State. 

T. J. Dunn & Co., of Philadelphia, 
predict that the Pete Dailey cigar will 
be the largest 5c. seller in the United 
States this year. Their large factory, 
at 210 N. Broad St., is a busy hive of 
industry. 

John W. Merriam & Co., clear 
Havana cigar manufacturers, have re- 
cently issued a new and handsome price 
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list, showing 47 of their different sizes 
and shapes in exact size and color on 
high grade paper. It is an artistic 
piece of printing, and every one who 
has not seen it should send for a copy. 
It is attractive and also instructive. 
Mr. Merriam is now in Havana, where 
he expects to remain for several weeks. 

The Scotten-Dillen Tobacco Co. was 
recently incorporated in Detroit, Mich., 
with a capital of $500,000. They will 
operate the old Daniel Scotten plant. 

At the meeting of the stockholders 
of the Reynold Tobacco Co., at Bristol, 
Tenn., a dividend of 6 per cent. was 
declared. All the old officers were re- 
elected. They are not in the trust, and 
are doing a big business. 

C. A. Whelan & Co., of Syracuse, 
N. Y., expect to open a branch store in 
Elmira, N. Y., this month. 

Mary C. Weiler has opened a cigar 
factory at 265 N. Front St., Reading, 
Pa. 

The importation of tobacco into the 
United States during 1900 amounted 
to $14,875,000, as compared to $11,- 
654,893 in 1899, and $10,497,601 in 
1896; being the largest of any preced- 
ing year in the history of the country. 

Tacoma cigar-box makers are said 
to be figuring on a contract to furnish 
500,000 cigar boxes monthly to cigar 
manufacturers at Manila, P. I. 

Oscar H. Banghart, formerly of 
Banghart Bros., Chicago, has connect- 
ed himself with Heyman Bros. & Low- 
enstein, cigar manufacturers, at 430- 
432 E. soth St., New York. Mr. Bang- 
hart will take an active part in the 
general management of the concern, 
and a largely increased business is 
therefore to be expected. 

Leon Biber, of the Franklin cigar 
store, at 652 8th Ave., New York, is 
now city salesman for Josephson Bros., 
of West Broadway, and it is said that 
he is doing an excellent business. 

The Wells-Whitehead Tobacco Co., 
of Wilson, N. C., recently increased 
their capital stock to $100,000. They 
manufacture Carolina Brights cigar- 
ettes, and are not in the trust. 

The Upper Cigar Co., of Buffalo, 


N. Y., was recently incorporated with 
a capital of $15,000. 

For the third time Assemblyman 
Sanders has introduced his cigarette 
bill in the New York Legislature. It 
provides a license of $50 annually for 
the sale of cigarettes in the State. 

The American Cigar Co., with a cap- 
ital of $10,000,000, was incorporated 
last month in New Jersey. This is an 
outgrowth of the American Tobacco 
Co., otherwise known as the trust, 
which has already secured several large 
cigar concerns, among which are num- 
bered the various factories of Powell, 
Smith & Co. 

With a capital stock of $10,000,000 
the International Cigar Machinery Co., 
was incorporated at Trenton, N. J., 
last month. Among the names of the 
incorporators are noticed several con- 
nected with the American Co. 

Zeugschmidt Bros., manufacturers 
of Pittsburg stogies, have just closed a 
most successful year. A handsome 
lithographed calendar, advertising their 
several different brands, was sent out 
to the trade last month. 

S. H. Plough & Co., makers of little 
cigars, 202 E. 46th St., New York, has 
been succeeded by Plough & Allen Co., 
which was recently incorporated. 

O. F. Williams, formerly consul at 
Manila, secured a quantity of tobacco 
seed from the province of Isabella, 
Luzon, the famous tobacco section of 
the Philippine Islands, which he offers 
to furnish to tobacco growers of the 
United States. Mr. Williams’ home is 
at Rochester, N. Y. 

Pennsylvania leads, with an output 
of 1,412,657,274 cigars for 1900; New 
York follows, with 1,292,927,577; 
Ohio, 604,097,180; Illinois, 266,274,- 
928; Virginia, 257,000,780; Florida,.. 
147,624,208, and Wisconsin, 88,967,-- 


597. 

The United Garment Workers’ 
Union has adopted a rule fining mem-- 
bers for smoking non-union goods— 
$1 for each offence. 

LaPaz & Parsons, manufacturers of 
cigars at Tampa, Fla., with New York 
offices at 90 West Broadway, have been 
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phenomenally successful. This lively 
concern has been in existence for less 
than a year, but are now occupying an 
enviable position in the production cf 
clear Havana cigars at Tampa, Fila., 
being well up to the top of the list. 

A prominent retailer in Cincinnati 
claims that an independent concern not 
afraid to spend some money to adver- 
tise its goods, can successfully place a 
cigarette in that city. 


Queen Victoria and Smoking. 


T HE new ruler of England, King 
Edward the Seventh, is and al- 
ways has been an _ inveterate 
smoker. And from now on the finest 
cigars that the art of man can create 
will yield their fragrance to the 
tapestried halls of England’s royal 
palaces. But it has not been so for 
half a century and more. The late 
Queen Victoria was intensely opposed 
to smoking. When King Edward was 
Prince of Wales he leased a separate 
mansion at Ascot each summer, al- 
though he occupied it during the race- 
week only. The reason for this was 
that the Queen would not allow him 
the use of her castle at Ascot unless he 
and his friends would refrain from 
smoking within its walls. Of course 
that was out of the question, so the 
‘prince paid his little $20,000 for a sep- 
arate house. Pretty high price for a 
week’s smoking, one would say. The 
‘Queen sent more than one letter to 
various cabinet officials remonstrating 
‘with them for the odor of tobacco that 
clung to their documents. 

In view of this strong dislike on the 
part of the Queen it is rather remark- 
able that cigarette smoking among 
ladies received the official sanction of 
the Princess of Wales; she had them 
served at a dinner given to women 
only. 


Subscribe 


Lose your competitors! 
to THe Cicar Store MaGAzIne and 


head the procession. One year, with 


Sign Marker, $1.25. 


The Bank Robbery. 


ERE is the mystery of a great 
crime solved at last. In May, 
1888, the sum of $40,000 in mu- 

tilated currency disappeared from the 
satchel in which it was being transport- 
ed from the American Exchange Na- 
tional Bank, New York, to the Treas- 
ury, at Washington. John H. Walk- 
inshaw, who played an important part 
in the robbery, now tells the Sunday 
World exactly how it was perpetrated. 

In the days when there were horse 
cars on Broadway Walkinshaw was a 
driver in the company’s service. The 
conductor of his car was Edwin S. 
Crawford, his brother-in-law. He 
was a good-looking young man, with 
pink cheeks and a girlish voice, who 
paid particular attention to the groom- 
ing of his hair and finger nails. Spend- 
ing more money on the adornment of 
his person than his wages of $2 a day 
warranted, he swelled his income by 
“knocking down” fares—that is, ne- 
glecting to ring them up. This made 
it desirable to secure as many passen- 
gers as possible. The driver could 
bring this about by taking more head- 
way than he was entitled to and mak- 
ing up for lost time toward the end of 
the trip. Crawford “squared” the 
driver. Meanwhile the spick-and-span 
conductor had made a valuable friend 
—a rich and influential young New 
Yorker, who often rode on his car. 
This individual procured him a situa- 
tion as messenger in the American 
Exchange National Bank, and the 
Broadway railroad was relieved of a 
dishonest conductor. 

On May 4, 1888, the bank had $40,- 
000 in bills sufficiently well worn to be 
exchanged at the treasury for new cur- 
rency. In the ordinary course of busi- 
ness they were made up in a package 
to be expressed to Washington. This 
was the work of the paying teller, Mr. 
Watson. He counted the money with 
his usual care, and for some little time 
it lay on his desk in plain sight of four 
clerks, who afterward swore to the cir- 
cumstances. Mr. Watson with his own 
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hands tied up the bills in a neat pack- 
age, sealed it, countersigned it, labelled 
it “$40,000,” addressed it “United 
States Treasury, Wshington, D. C.,” 
and locked it in a leather satchel. 

At 3 o'clock this satchel was deliver- 
ed to two messengers, to be carried to 
the office of the Adams Express Com- 
pany. One of them was “Old Man” 
Earle, who had worked for the bank 
many years and was known to be as 
true as steel. The other was Edward 
S. Crawford. Followed at a little dis- 
tance, according to custom, by the bank 
detective, the old and young man 
threaded Broadway to the express 
office, carrying the satchel between 
them. Together they started up the 
stairs, but Earle, who was a little out 
of breath, fell behind a few steps. Or 
perhaps Crawford, who was carrying 
the satchel, was in a hurry. They 
joined company again after passing the 
first turn, where the stairs were dark, 
and thereafter had joint charge of their 
burden until it was delivered to the 
proper officials of the express com- 
pany, who gave them a receipt for it. 
Shortly afterward they returned to the 
bank. 

A satchel, properly marked and ad- 
dressed, reached the treasury in due 
course. The clerk who opened it and 
took out the package realized at once, 
so accustomed was he to handling bun- 
dles of currency, that there was some- 
thing queer about it and was careful 
not to tear it open until he had pro- 
cured the presence of Treasurer Hy- 
mans. Sure enough, the package con- 
tained not currency, but a bundle of 
wrapping paper cut to greenback size. 

One thing was clear from the outset, 
and that was that the money had surely 
left the bank in the hands of Earle and 
Crawford. Beyond that all was mys- 
tery. When had the false package 
been substituted for the original? Old 
man Farle was above suspicion. Craw- 
ford, his companion, could have done 
no harm without his knowledge. Stay! 
Did he remember that moment’s sepa- 
ration on the stairs? If he did it had 
been so brief that he failed to associ- 


ate it in his mind with the mysterious 
crime. But it was in that moment 
that the deed was done. In this place 
—although other exciting events- 
should come first in chronological or- 
der—shall be interpolated John H. 
Walkinshaw’s confession, made twelve 
years after the crime: 

“My right name is John H. Walkin- 
shaw. I worked with Edward S. 
Crawford on the Broadway surface 
road, though under another name. Af- 
terward he went to work in the Ameri- 
can Exchange National Bank, and, 
meeting him on my car one day, he told 
me if I came to his house he would give 
me a suit of clothes. Well, I went. 
He gave me the clothes and also told 
me that he would give me a chance to 
make some money in a few weeks. 
Then he came to my boarding house 
and told me what he wanted. 

“On the afternoon of May 4, 1888, 
at about 4 o’clock, I walked into the 
Adams Express Company building 
carrying an empty satchel—or [ 
thought it was empty. 

“T had seen Ed and the ‘old man’ 
coming, so I walked slowly up the 
stairs and waited on the first turn. 
Crawford came up first about ten feet 
ahead of the ‘old man,’ and as he reach- 
ed the step ahead of me we changed 
satchels in a second. I walked on up 
and when I reached the top step turn- 
ed slowly back, and, putting the satchel 
on the offside, went down again. I 
walked across the street and waited in 
a doorway for Crawford. Meanwhile 
I tried to open the satchel, but it was 
locked. In a few moments Ed came 
out of the express office and motioned 
to me to walk up Broadway. I walked 
up two blocks, then turned the corner 
and waited. Crawford was right be- 
hind and said: 

“*All right, Johnnie! You're in! 
Take the bag up to the house.’ 

“T often wondered since why I did 
not open it and again why he trusted 
me; but it was his only chance and he 
took it. At 7 o’clock he came to the 
house and asked for the grip. 

“T kicked at this, then he handed me 
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three $50 bills and said he would give 
me more the next day. Where he 
went I don’t know, nor did I see him 
the next day. And when I heard that 
the amount taken was $40,000 you can 
bet I was sore. 

“T went to him, but he told me to 
keep away, as he could not touch the 
money for a few days. Well, all told, 
I got $300 from him. It was the first 
wrong thing I had ever done and I was 
scared to death thinking I would be 
found out. 

“It’s dead now, though, and they 
could never prove anything against me. 
This is the first time I have ever spoken 
of it to anyone, and it will be the last. 
No, I never heard from him, but I 
often felt like writing and asking for 
a little more money.” 

Crawford had wit enough to remain 
at the bank, doing nothing to attract 
notice. But, although his employers 
did not suspect the messenger, Robert 
Pinkerton kept a close watch on him. 
At the end of ten months he told his 
friends that he was going to Central 
America to manage a plantation be- 
longing to his benefactor. 

Thus he left New York in high 
feather. He did not know that a 
Pinkerton detective sailéd on the same 
boat, but if he did he could not have 
conducted himself with greater circum- 
spection. In the tropic luxuriance of 
British Honduras the former car con- 
ductor and bank thief lived the life of 
a rajah. But Robert Pinkerton was 
ferreting patiently in New York, and 
the last act was still to be played. 

Pinkerton’s labor was rewarded. His 
first important step was to discover 
that Crawford had lied in stating, 
when questioned after the robbery, that 
his only relative in New York was a 
brother. It was learned that he had 
three aunts and many cousins. 

This led to the discovery that two 
days after the robbery he had given to 
one of his aunts for safe keeping a 
package ostensibly containing gloves. 
When she read of the robberv this 
aunt was moved to tear open a corner 
of the package. 


Her curiosity was rewarded by a 
glimpse, not of gloves, but of bank 
notes. She communicated this dis- 
covery to her husband, who approach- 
ed Crawford on the subject. Greatly 
excited, the bank messenger declared 
that the money belonged to his rich 
friend. His uncle-by-marriage re- 
marked that just the same his con- 
science impelled him to mention the 
matter to the Adams Express Com- 
pany. Crawford gave him $1,500. 

Another aunt remembered that about 
the time of the robbery Crawford had 
left a valise at her house. The next 
time he called he locked himself in a 
room with it for ten minutes or so. 
The only trace he left after his depart- 
ure was a rubber band similar to those 
used at the bank in tying up bundles of 
bills. 

Finally it appeared that Crawford, 
under the name of Eugene Holt, had 
hired a deposit box. There seemed to 
be a strong enough case to justify ar- 
rest. The trouble was that there was 
no extradition treaty at that time be- 
tween the United States and British 
Honduras. Robert Pinkerton decided 
to attend to this delicate matter person- 
ally. So he sailed incognito. Yellow 
fever was raging throughout the coun- 
try and the detective was beset with 
many difficulties. Crawford’s planta- 
tion was at Punta Gorda, ninety miles 
by steamboat from Belize, where Pin- 
kerton landed. 

“There is Sefior Crawford!” ex- 
claimed the captain of the steamboat, 
as they drew near the end of the trip. 

Pinkerton saw a beautiful steam 
launch skimming by. Near the stern, 
under a brilliant awning, sat a bronzed 
young man in white linen. When the 
planter landed that afternoon he was 
met by a stout, keen-eyed gentleman, 
who held out his hand and exclaimed, 
“How are you?” 

Pinkerton was quite frank about his 
mission, which was, primarily, to re- 
cover the money for its rightful own- 
ers. Crawford entertained him hos- 
pitably at his house for the night, but 
the detective, suspecting treachery, did 
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—_ not permit himself t to doze for an in 
stant. 

THE BEST In the morning, having failed to in- 
duce Crawford to surrender any of the 
stolen money, he skillfully directed the 

——= conversation in such a way as to make 

LITTLE | his host believe that an extradition 

EE treaty did exist with British Honduras, 

but not with Spanish Honduras. 
of the The bait was swallowed. That 
| night Crawford gathered all his wealth 
' | and crossed the bay to Porto Cuertos, 
New Century. | in Spanish Honduras, with which this 
| country really did have a treaty. But 
>? Pinkerton, stricken with yellow fever, 
was unable to follow up the success of 
NOT A CIGARETTE. his clever ruse. All “a could do was 

: | to wire to New York for help. 

Detective Hotchkiss was dispatched 
in response, and after an exciting chase, 
aided by Spanish soldiers, he caught 
Crawford at Santa Barbara, with $32,- 
000 in his pocket. The prisoner con- 
fessed. Hotchkiss by this time was 
down with the fever and was obliged to 
return. Crawford escaped from Span- 
ish custody, and although hunted 











bank was well content, however, to re- 
cover the $32,000. 
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through forests and fever-haunted 
Tet swamps, has not been recaptured. The 


Retailers’ Review. 


OHN J. FERRELL and Fred. M. 
Ferrell added to the Christmas 
happiness of Butte, Montana, by 

Th opening on that morning a splendid 

° cigar establishment on Main St., with 
Wh ” j magnificent fixtures and spacious and 
Wd luxurious accommodations for the 
smokers. It is a credit to Butte, and is 
doing a large business. 
The Progressive Cigar Store, at the 
EXACT SIZE OF FOIL PACKAGE. northeast corner of roth and Chestnut 
Sts., Philadelphia, merits its name. 


PURITY Under the energetic management of 
B. H. Greenburg, this store is doing a 
AND QUALITY. continually increasing business. 
@@O® Ph. Fainer has succeeded the Besser 
Co. to proprietorship of the store at 
Vi - bg LO O NVI 87 Lenox Ave., New York. He has a 
’ fine little place, and is doing a good 
SOLE DISTRIBUTOR, Renlinaha 

Tobacco users of Middleburg, Vt., 
36 Delancey Street, | are finding attractive goods at attract- 
NEW YORK. ive prices at the store recently opened 

| in O’Connell’s Block by W. D. Kelly. 
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= __4"® GOOD CIGARS. 


The kind that makes a man risk burning his lips to get 
the last whiff. One of our customers writes: ‘‘I gave 
= them to some of my friends and they thought they 
were ten-cent goods” (they are frequently retailed at 
that price.) There is no ‘‘give away” trade mark 
branded on the cigar, and a 
gentleman can smoke them or 
x oe hand one to a friend and feel 
— proud of it. Up-to-date merch- 

\ ants handle them—do you? 
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BARGAINS IN TYPEWRITERS. 


Business men can save much 
valuavle time by using a Tyce- 
writer. You will not be without 
one after once using. We fur 
nish Remingtons, Smiths, Ham- 
monds anda | standardmachines 
at from $25 to with full 
guarantee. New machines at 
reduced prices. Will send ma- 
chine subject tutrial. Standard 
machines rented at $3 monthly. 


We also exchange and buy for cash, Desks, Cabinets 


sad Su 


lies at reduced prices, Send postal for illus- 


trated list of all standard machines. 


Consolidated Typewriter Exchange, 


241 Breadway, New York City. 


‘Telephone, 538 Cortlandt. 








Fred C. Hammond is ably conduct- 
ing a cigar business in Oswego, N. Y., 
at the corner of East 5th and Bridge 
Sts. 

J. Lowengrund has four cigar stores 
in Philadelphia, the largest of which 
is located at the southeast corner of 
Third and Market Sts. He is doing a 
very heavy business. 

Stockton, N. J., has a new store at 
666 N. 27th St. Mr. Benjamin Miles 
is the enterprising proprietor. 

Roach & Smith have recently opened 
a cigar store in Anaconda, Mont., at 
207 Main St. It is said the young men 
have made a_ good start. 

Only hand-made cigars are sold by 
E. F, Margerum, the well-known to- 
bacconist at 21 State St., Trenton, N. J. 

E. F. White & Co. are the new cigar- 
men at 43 South Fifteenth St., Phila- 
delphia, having succeeded Rowsey & 
Co. the first of the year. 

Dalton, Mass., will have a new cigar 
store operated on up-to-date lines by 
Walter Crew. 

At 452 Penn St., Reading, Pa., Al- 
bert S. Weber will open a fine new 
cigar store-about April 1st. The fix- 
tures ordered for the new store are 
especially handsome, and there is no 
doubt that Mr. Weber, with his ex- 
perience in the business, will make a 
distinct success. 

Alderman Bates, of Middleburg, 
N. Y., has bought out Bliss, of Bliss & 
Alverson, and the new firm is doing a 
brisk business. 

One of the best-known tobacconists 
in Gloucester, Mass., Chas. F. Doeble, 
whose store is at 230 Main St., had an 
experience with a footpad when he was 
returning from business one Saturday 
evening recently. Mr. Doeble’s inju- 
ries, while painful, were not serious. 

In Moore’s Cigar Shop, Cor. Filbert 
and 11th Sts., Philadelphia, they have 
a good scheme for handling goods. 
Five-cent goods are on a trolley over 
the roc. goods, which are in open-top 
cases. The 5c. goods open altogether 
by opening one box. 

Sam Lowenstein’s tobacco store, 312 
Jackson St., St. Paul, Minn., was 
robbed recently of some valuable pipes 
and cigar holders. 

J. M. Anthony & Co., of 45 West- 
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“The Casino Girl”: 


WANTS TO KNOW YOU! 
SHE WILL 


Please your customers and increase 
your sales, because she is a well put 
together piece of goods of imported 
stock, and Guaranteed to maintain 


minster St., Providence, R. I., have 
their window display changed every 
three days. 

Perhaps the largest cigar store in 
the Quaker city is that of Otto Eisen- 
lohr & Bros., 940 Market St., which 
| was established 1850. Their manager, 
H. D. Ramsay, has been with the firm 
13 years. 
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her reputation for high quality. 


very Man is in Love with Her. 


* i 


For this High-Grade Sc. Cigar. 


Special Terms. 
day. 


MAX JACOBY & CO., 
MAKERS OF FINE CIGARS, 


® 13th Street and Ist Avenue, 
Factory No. 774, 
3d Dist., N. Y. 
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Married 
Mans Permit. 


More fun than a cartload of cats. Get 
one and get your best girl or somebody 
else's best girl to sign it. Causes lots of frn 
and saves trouble, too. By mail, 5c.; one 
dozen permits, zoc. 


No free copies. Stamps accepted. 


Special price in larger lots with your ad. on. 


ANDY SMART'S 
PRINT SHOP, 


BOSTON, 
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Isaac Siegel has a line of fine cigars 


| at 129 South Fourth Avenue, Mt. Ver- 
| non, N. Y. 


O. P. Armstrong is operating in 
Bath, N. Y., the cigar store which he 
recently purchased of M. M. Levering. 

The customers of J. Dean, 4 Friend 
St., Boston, derive much entertainment 
from a small boy who is the mascot of 
the store. The boy can sing in four 
languages. 

Chas. Bolevsky, 505 South Third St., 
Philadelphia, gives considerable room 
to fancy cigarettes and Russian and 
Turkish tobacco. 

The store of Adam Rau, 408 South 
Wabasha St., St. Paul, Minn., was 
damaged by fire recently. 

A. F. Leonard, 1135 Columbus Ave., 
Boston, gives much attention to his 
window displays, and does a brisk busi- 
ness. 

B. Lipschutz, 44 N. 12th St., Phila- 
delphia, has a special brand of cigars 
to which are attached his “Anti-Nico- 


| tine,” or antiseptic mouth-piece. 


O. P. Shattuck & Son, 369 Main St., 
Worcester, Mass., have in their win- 
dow, on their doors, and throughout 
the store, signs that move up and 
down. They keep things moving, too. 

Zinc-lined vaults are being prepared 
for the store of E. L. Tiffany, 317 5th 
St., Des Moines, Iowa. 

Joseph Robinson, Speculator in 
Smoke, does a large box trade at 17 N. 
13th St., Philadelphia. 

Lew Hughes has been open six 
months at 4 N. Warren St., Trenton, 
N. J., and has already a large number 
of customers. 

At Akron, Ohio, Fred S. Ozier has 
sold out his cigar store to Anson 
Smith, who expects to improve the 
business. Mr. Smith comes to Akron 
from Mansfield. 

The cigar store of Chas. T. Gaige, 
346-348 Chenango St., Binghamton, 
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N. Y., was damaged by fire early last 
month. Loss was covered by insur- 
ance. 

One of the brightest and most at- 


TO 
| SUBSCRIBERS tractive stores in Philadelphia is that 
ae ove & Coleman Co., 1119 
arket St. 
ON LY ! Olyphant, Pa., has a new cigar store. 


. W. O’Brien & Co. th ie- 
A Lick and They'll Stick, eee 


, The large windows of Prescott & 
But You'll Not Get Stuck. Saltmarsh, of Boston, give them ex- 


cellent opportunities for display. Their 
2 store runs through from Water St. to 
Spring Lane. 


The Segar Shop at 1416-1418 Chest- 


nut St., Philadelphia, has increased its 
business by presenting customers with 
‘ a large thermometer. 
The Dorchester Cigar Co., 29 Port- 
land St., Boston, are making a hit with 
their Lobster cigars. 


W. W. Hardy has opened a fine new 


00 cigar store in New Haven, Ct., at go 
SEND CASH | om Church St. 
’ 


tt cana B. S. Smith, 1407 Filbert St., Phila- 
E delphia, makes cigars to order. 
Advertise Your Store. C. D. Costello, 64 Front St., Worces- 
ter, Mass., has attractive windows, and 
; knows how to fix ’em up. 
Incr ease y our Business. Fred W. Richert has purchased the 
Anythin tobacco store of N. Tufvesson, at Red 
A. WISEMAN, you sare — Wing, Minn. 
conse ts them; but Manuel Garcia, Cor. 6th and Arch 
FINE CIGARS, fe te “. Sts., Philadelphia, has a good name for 
711 Easy Street, | ‘" they will the cigar business, and is doing well. 

y oe show up. The little store of E. M. Nickerson, 
Hustletown, N. Y. This _— at 9 Spring Lane, Boston, has many 
pe atie novel attractions. 
sary. Neatly printed on 4es¢ gummed paper Geo. F. Young & Bros., of Provi- 
in assorted colors, and mailed promptly (in dence, R. I., have greatly enlarged 
Tie anys) an epee —< that their new place in Butler Exchange 
iu Building. J. E. Cullison is in charge 
of the retail department. 


YOU WANT MORE? ; C. J. Rabanus, 433 State St., New 
ALL RIGHT! Send us Haven, Ct., is doing an increased busi- 


ness. 
00 There is a neat little cigar store at 

$2.% F OR 5000 1314 Filbert St., Philadelphia. A. K. 

Moore is the proprietor. 

Ti Tickets for the coming prize-fight 
| Times between Jeffries and Ruhlin are on sale 

e Cigar Store Buildin in Cincinnati, at Henry Shaus’ Fourth 

=. gazine Co., New Y. St. cigar store. 


2c. STAMPS ACCEPTED. 














EXACT GIZE, 1 1-8 X 1 1-2 INCHES. 


OF THE BEsT GUMMED LABELS MADE. s 


Reliable retailers read THe Cricar 
Store MaGazZInE; it is but $1 a year. 
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» Pohalski & Co. 


MANUFACTURERS OF 














HAVANA... 
—CIGA 


At KEY WEST, FLA. 





NEW YORK OFFICE: 203 West Broadway. 


SSSSSTEE 
Please mention Tux Cican Stoaz Macazinz to advertisers. ~ 
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Your Show Window 
NEEDS A SIGN? 


We make many stylesof ENAMELED LETTERS 
and fully illustrate them in our CA1 ALOGUE. 
PLAIN 
BLOCK LIKE 
THIS CUT. 


including 
necessar 
cement for 
ac‘aching to 
glass. 
Other Styles 
in Stock. 


SPECIAL PRICES on ADVERTISING CONTRACTS 
Also, ENAMELED STEEL SIGNS, HOUSE and 
ROOM NUMBERS NAME PLATES, 


DOOR P.LATEs, ETc 
We will be pleased to correspond with you. 


A. V. TAYLOR & CO., 
Manufacturing Enameiers. Cincinnati, Ohio. 
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| #88 A KNOWLEDGE OF MUSIC IS UNNECESSARY. stv | 


YOU CAN 
PLAY THE PIANO 


IN 5 MINUTES 


--26c. POSTPAID 


Knowledge of music is unnecessary 
as these simpie Instructions and Dia- 
vramp are easily nee om mayen even bya 
child, enabiing anybody y the 
piano in five minutes, wikhent previous 
imstraction or lung and tedious study. 
It will surprise and entertain your 
friends, and brighten many dull even 
ings. 

Twenty-four (24) different Piano or 
Organ Accompaniments of fril chords 
in every key, both major and minor (72 
chords in atl. to accompany singing, 
playing of Violin Banjo, Mandolin, 
other musica ins'ruments,etc. Every- 
thing fully and clearlv explained—suc- 
cess assured in every particular. 

ese ee 242% % 

Complete and Explicit Instrac- 
tious, D agrams, Cho:ds, Etc, by 
prepaid mail for 25 Cents, nd 
Stamps or ( oiu and Order To-day. 


Satisfaction Guaranteed 
or Money Refunded... 


SPENCER PUBLISHING i, 


7 eeapamndh STREET, nw VORK. . 
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Short Smokes. 

OHNS HOPKINS UNIVERSITY 
has received a magnificent gift 
from Theodore Marburg, of 

3altimore, the well-known tobacco 
manufacturer and director in the 
American Co. The gift of Mr. Mar- 
burg consists of a collection of about 
ninety antiques from the island of Cy- 
prus. 

A little school girl of eight, in the 
town of Thorndike, Mass., was dis- 
covered by her teacher in the act of 
chewing tobacco. Search discovered 
a piece of cigar concealed in her desk, 
and questioning brought out the fact 
that she was a slave to the habit, which 
she had learned from her aunt. 

The anti-cigarette crusade received 
something of a check the other day 
when Prof. James Taft Hatfield, of 
Northwestern University, went on 
record before one of the classes in 
advocacy of a moderate use of cigar- 
ettes when men are tired from men- 
tal work. Prof. Hatfield said that he 
considered he had been beneficially re- 
lieved by cigarettes in some of his 
arduous studies at Johns Hopkins Uni- 
versity, and now members of the Girls’ 
Anti-cigarette Auxiliary have put on 
their war paint. 

Two miners, near Shenandoah, Pa., 
were about to smoke two cigars which 
they had found done up in a neat pack- 
age, when one of them discovered a 
dynamite cap in his cigar; both cigars 
were found to be loaded. The miners 
refrained from their smoke with bene- 
ficial results—smoking is sometimes in- 
jurious. 

There died in Wheeling the other 
day a man who is said to be the 
“Father of the Wheeling Stogies.” 
His name was Mifflin Marsh. He 
was 82 years old, and was operating 
several big factories in Wheeling, up 
to a few months before his death. In 
1840 Mr. Marsh turned his attention 
to making a cheaper smoke than the 
five-cent cigar of that day. The re- 
sult was the long slender roll so fa- 
miliar now. The name acquired by 
the new smoke is of ‘peculiar and in- 
teresting origin. The new production 
became especially popular among the 
stage coach drivers. Now these men 


7p swore: highe-:topped boots that were 
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WILL PLEASE YOU. AND YOUR 

YOUR Fl RST ORDER wit PLE AND DUPLICATE 
ORDERS WILL BE IN ORDER, WHICH WILL BE FOUND TO BE DUPLICATE 

) ORDERS IN EVERY SENSE. 


STRICTLY 

A CLEAR 
HAVANA CIGAR 
OF SUPERIOR 
QUALITY and 
CUBAN : MAKE. 


'.KUHLES & STOCK, 


MANUFACTURERS OF 


A CHOICE 

DOMESTIC Raglno™ OF 
CIGAR “Atay DOSY PLEASING 
WITH A _ 

RECORD 

OF OVER 

25 YEARS, 


HIGH GRADE CIGARS, 
ST. PAUL, MINN. 


A FIRST-CLASS 
5 CENT CIGAR— 
A TRADE . 
WINNER IN 
EVERY 
RESPECT. 


Y THE HIGH QUALITY AND UNVARYING STANDARD OF OUR GOODS IS A 
¥ SURPRISE TO EVERYONE. WRITE US FOR SAISIPLES AND PRICES. 
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TRADE WANTS. 


Wants, For Sale, Baclange Advts., 
Special Notices, etc., will be inserted under 

_ this head for one cent a word for 25 words 
‘or more, cash with order; stamps ac- 
cepted. Answers may be sent care of this 
office and will be forwarded when desired. 








L. ROTHSCHILD & CO., 
Ceneral Business Brokers, 
320 BROADWAY, 
Room 921, New York. 
Crcar Stores anp Sranps in all parts of the city 
sold privately and in ‘strictest confidence. If you 


to buy or sell a store, send postal and our rep- 
resentative will call. 





Cicar Stanp for sale, downtown office building. 


Rotuscuitp & Co., 320 Broadway. 





Bygdvertising office) brings good living. 
r) r sick. 
Rotuscuitp & Co., 320 Broadway. 





Crcar Stanp, downtown office building. 
0; good opportunity. 
Roruscuitp & Co., 320 Broadway. 


Cicar Srore, i =, established; prominent avenue; 
andsome fixtures;"Mrge, clean stock; doing nice busi- 
SS; py selling. Price, $2,700. 
ek ascHitp & Co., 320 Broadway. 
— — ~ 

 CnoIce Se or Orrice to 
wy ephone and_¢y 

“fg 


Price, $1,- 
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e8e Crcar STores ard 
merchandise. Call or 
fecond avenue, New York. 


Greenwatp Pays Spot) 
l_other kinds of storé\ 
. GREENWALD, 794 


state; reference. 


; x. and ddress, ‘‘ForEMan,” 
re Cigar Store conn 
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azine. 
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tena gel 


SRPMS HFeaiae 104 2ulaTHAWw to. body 


A DYSON Mm. lacturer of Fi: ars, 
e BROOKLYN, N. Y. 


commonly called “stogie” boots. And 
what is the connection between the 
stage drivers’ boots and the new 
smoke? Simply this. The stage 
driver, in order to avoid crushing the 
slender rolls, placed them in their 
boot legs. Hence they became known 
as stogies. 

What do you think of a cigar made 
fifty-seven years ago? How would 
you like to smoke it? It is probably 
very dry, like old wine. Jonathan 
Kiess, of Locust Valley, Pa., has in his 
possession such a cigar. At the time 
it was made it was known as a “com- 
mon cigar,” retailing at a small price. 

The latest practical joke in the man- 
ufacture of cigars was perpetrated by 
a convict who is serving a life sentence 
in an Ohio penitentiary. Whether the 
prisoner was trying to impart to other 
men some of his own misery or 
whether he was trying to get some 
cheap amusement for himself is not 
clear, but he made up a batch of a 
hundred cigars, in each of which he 
inserted some peculiar ingredients not 
found even in cabbage cigars. Paper, 





—_ 
@ition Ms marme 
Fy: omma tts € 
Nl 
or 
y money for — moments. Address “ 


rags, any old thing he could lay his 

ands on, were his choice substitutes 
tobacco. 

is a club near Chicago, the 

Club, within whose walls 

e smoke of the cigarette is 


the det 

ne . When the club was 
AWD: © ten 7 ago, a law was 

e proh®i i. the tse of 


cigarettes and aeetian beverages 


J KG. = — and it 


_ There i is gxLold tobacconist on Penn- 
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mi ishment 
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uild Up Your Trade/} 


WITH THE 


Benedict Little Cigar, 


It puis trade from all directions. It gathers 
in cigarette trade and five cent trade and one 
cent trade. 

The Benedict isarich, Havana filled, 3% 
inch, slender ** shu1t smoke” which costs the 
dealer $7.50 a thousand and sells at $1.00 a 
hundred, or 10 cents for 10. 

The Benedict appeals to many classes of 
smokers and is vastly superior to any other one 
cent cigar, 

x Don’t you want to share the fruits of our 
magazine advertising? We have 
created a demand which you will 
certainly find it profitable to fill. 


Write to-day tor more intormation. 


BENEDICT & COMPANY. 


- ma. DAYTON, OHIO. 
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A Hustler 


We want a hustling representative 
for THE CIGAR STORE MAGAZINE in 
your city, and have a magnificent prop- 
osition for you that will increase your 
regular income largely. 

It is easy work and profitable em- 
ployment, and will take but little of 
your spare time. If you are in the 
trade it will prove an especially attrac- 
tive side line for you; while if you can- 
not take it up, please show this to some 
bright young man’ and have him writé 
us at once for particulars and liberal 
terms. 


THE CIGAR STORE 
MAGAZINE... 


Times Building, 
Telephone: NEW YORK. 


3707 Cortlandt. 


| Wanted... = 








ED. FREIMAN, 


MANUFACTURER OF 


FINE HAVANA 


CIGARS... 


1364 Third Avenue, NEW YORK. 





72 MARDI GRAS 


AND STOP AT THE 


NEW ST. CHARLES HOTEL, 


NEW ORLBANS, LA. 


ABSOLUTELY FIRE PROOF. MODERN AND LUXURIOUS. 
AMERICAN AND EUROPEAN PLAN. MODERATE RATES. 


A. R. BLAKELY & CO., Ltd., Proprietors. 











ELIAS BUNZELMAN, 


Deater and Commissioner in 


LEAF TOBACCO. 


No. 90 FIRST STREET, NEW YORK. 





mention his name to the curious mer- 
chant. Denham, of ‘course, had 
known President Harrison well. A 
few seconds after the unknown cus- 
tomer had left the store, Al Smith, 
the railway man, entered. 

“Al,” said the cigar dealer, some- 
what breathlessly, “did you see that 
old fellow that just went out?” 

“T did,” replied the man of trans- 
portation, with an instantaneous ap- 
preciation of the fun that was coming. 

“Well, did you ever see a man that 
looked so much like another as that 
old fellow does like ex-President Har- 
rison @ 

“No, I never did,” replied Al, “for 
that happened to be the ex- -President 
himself.” 

A room that has become stuffy either 
from too much use or from too much 
tobacco smoke may easily be rendered 
sweet and habitable once more by plac- 
ing one-half ounce of spirits of laven- 
der and a lump of salts of ammonia 
in a wide-mouthed fancy jar or bottle 
and leaving it uncovered. This is a 
pleasant deodorizer and disinfectant, 
filling the room with a delicate per- 
fume. 

A cigar was turned over to the 
authorities of a Montana town that 
might be termed a Bowery cigar. 
They called it a “rope cigar.” Con- 
cealed in the cigar were strands of 
rope, which gave evidence of having 
been treated chemically. The cigar 
may have been intended as a knock- 
out smoke. 


Snuff Stops Hiccough. 


A German secular journal says that 
a pinch of snuff taken by one who is 
not accustomed to its use and is suf- 
fering from hiccough, will, by causing 
sternulation, prevent hiccoughing. It 
is claimed that one cannot sneeze and 
hiccough at the same time. The writer 
of the article claims that he has “seen 
it tried frequently in most obstinate 
cases, and it never failed.” 


Every cigarman who believes in ad- 
vancing his own interests should sub- 
scribe to THe Cicar Store MaGa- 
ZINE; $1 a year—1ooo Stickers FREE. 
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BLOCK, 


SOLD BY THE 
LEADING 
JOBBERS 
INTHE © 
UNITED 
STATES. 


HAS THE FLAVOR OF A PERFECTO. 





Please mention THz Cicar Store Macazine to advertisers. 





THE CIGAR STORE MAGAZINE 





PRICES OF HAVANA CIGARS. 


These prices are subject to change without notice, and may vary according to the weight of the 
cigars, on which the high duty is based. 


HAVANA CIGARS. 


Adelina Patti. 


Aidas ..... See 


112i 
94 


eo 1213 
- 375 


Invencibles 

Panetelas ........1- 
Perfectos .......1-40.. 
Prima Donna.....1-40.. 


shanna, 


> 1-40. 
1-20. 
-1-40. 
1-40. 
Perfectos. .1-40. 
Impls. .1-40. 
Bouquets... .1-40. 
feg....1-40. 
Finos. . 1-20. 
Am......1-20. 
Fav......1-20. 
’ +120. 


Africana. 
eeeeeeeI-20. 
eeeeeeI-20. 
dis 20. 


eeeeees 


20. 
(foil) ~ 20.. 


inos..1-20.. 
Sa we 


235 
10 
190 
160 


Cabana y Carvajal. 
Belmonts 
Brevas 
Conchas Esp.... 
Diplomaticos ++1-40.. 
Londres fino Esp.1-10.. 
Magnolias 
Panetelas 
Perfectos 1-4 
Petit Bouquct....1-40.. 
Petit Ducs..... ++1-20.. 
Puritanos Finos..1-20.. 
Regalia Esp : 


La Carolina. 


oo Concha Fin. =e: 1-20.. 
00 Elegantes . 
Favoritas Ex. 
Invincibles 

Perfectos 1-40. 
Puritanos Finos..1-20. 
Regalia Perfectos.1-40. 
Reina E: 

Sports 


La Comercial. 
Ben Ali..........1°20. 
Bouquets Sub... te, 
eemreinae Ex...1-40.. 


mchas Sublimes.1-20. 


$84 Creme de Creme. .1-40. 


American Jockey Club. 
cocescecs 1-40. .$203 


Fina Esp.1-20.. 
<pteapeiiiins 
+eI-T0.. 
6000000 08EOe0 
poocconctles 


La aera 

Camelias 
ae Fir. wu . 20.. 
+T-10.. 


Dorlas 

Invencibles Ex.... “3-40. ° 
Perfectos ...... «+140. 
Reina Victoria....1-10.. 


 comanenae noe 


* Gin foil): i : 
ececeesd*20.. 


oeeeees I-40. 


Bock & Co. 


eS 
geet csp Rees 
as 
Pe ae 
ceccpaeckOe 
pnossesBROe 
eeoeeeesT-I0.. 





eeeeeceesEIO.. 


122 
165 


Diamantes ......1-20. 
‘ Tales......1-40.. 


+eeeI-IO. 


Chiquita. . 1-20. 
Selectas..1-40.. 


La Coroma. 


Apollos .........1*20.. 
Bouquets ..... «-1-40.. 
Celestiales Astoria1-40. 
Concha Fina Esp.1-20. 
Conquerors ...... eo 
Coronas 1-40 
Corona Perfectos. 1- 40. 
Emperadores .....1-40.. 
Fin de Siécle....1-40. 
High Life..... + +120. 
Invencibles 
ake agg Ex 

la iquita.. * 20. 
Union Club 


Flor pete, 
Bouquets Sub.. 
Perfectos 
Petit Bouquets. 
Regalia Chica 
Regalia Esp 
Reina Victoria....1-10. 


Fior de Cube. 

Albas Finos 
Bouquets 
Celestiales . 
Deliciosos 
Exquisitos ....... 
Hortensias 
Portenas 
Panetelas ...... ++I-10.. 
Petit Bouqu -1-40. 
Perfectos oses 1-40 . 
end : 

ecuerdos oot 40. 
Regalia Be ae +1-20.. 
Regalia Chica Ex.1-20.. 
Regalia ~~ “ee »+1-20.. 
—— ves Esp....1-10.. 
Royal 
Su ll 1-40.. 270 


Flor de Benito Saarez. 


Panetelas ...... +-I-10.. $93 
Regalia Esp...... 1-20.. 150 





la DiMgepeia. 
Coquetas ... ° 
Diligencias 

Excelentes ... 
Excepcionales ....1- 
Magnificos 

Petit Dudes 

Perfectos 


Caprichos 
Claveles 4 
Concha Fina Esp.1- 20.. 
Dainties ........ 1-20. 
Deliciosos A 
Deliciosos Ex....1-40. 
Especiales .......1-20. 
Incomparables 
Invincibles 
Magnolias 

Perfe 

Perlas 

Lae mg Finos. 
Regalia Esp Ex.. 


+1I-20.. 
+1I-20. 


Aromaticos . a 1-40.. 
Celestiales ....... 1-40... 
eneene Esp 


Lori 1-40.. 
Palmitas (foil). ates 
Panetelas ° 
Perfectos Fir Fina 1-40. . 
Triangulars 

Violetas 


Aguila de Oro. 


Deliciosos Ex....1-40.. 
Flechas de Oro...1-40.. 
Obsequios Extra..1-40.. 
Panetelas 
Princesas .. +++I-T0. 
Puritanos Finas..1-20.. 
Regalia Esp Ex...1-20.. 
Manuel Garcia. 
Apollos .........1-20. 
Bismarcks .......1-40. 
Bouquets ...... -20.. I51 
Casinos oot 
Celestiales oe 208 
Concha Fina Esp.1-20.. 113 
Concha Selec - 93 
Deliciosos -. 169 
Exquisitos -20.. 130 
Favoritas . -20.. 195 
Invencibles ++ 227 
Londres Fino -10.. 130 
Panetelas Finos.. ar 
Perfectos «+ 206 
Petit Ducs és 
Puritanos Finos.. ++ 119 
Regalia Chiquita..1-20.. 89 
R Esp. -20.. 153 
Regalia ‘he. Sub.1-20.. 153 
ositas - 105 
Sublimes Perf... 193 
Heury Clay. 
ilas de Guil...1-40. .$365 
A vas = 1-40.. 290 
ouquets «- 1979 
Bouquet Royal....1-40.. 11 
Brevas -10.. 14 
Concha Esp ss 208 
Concha Esp. re oe OS 
Concha Se - 94 
Londres fino Esp. r- 10. 137 
Lulus a : 178 
- 144 
+ 247 


Nanc ; ¥ 255 Deli 


-40.. 370 
New Yorkinos.. «+ 190 
Panetelas 11-20. a 
Para la Nobleza.. 203 
Perfectos x See 
Predelictos +. 274 
Puritanos Finos.. >. 
Regalia de Paris. . 1-40. 133 


$o7 Pri 
369 


Regalia Esp...... 
Regalia Patti. 


j Regalia Perf. 


Reina Vic. Ex....1-20.. 183 
Reina Vic. ae, < +s 191 
Reina Maria Vic. 104 
Sports ++ 140 
Varieties -20.. 218 
Victoria oe 142 
High Life. 

Admirales ....... 1-40. .$225 
Bouquet Esp 
Londres Ex 
Perfectos 
Puritanos 
Regalia Superba.. 

La Intimided. 
Bouquets 
Conchas Esp 


9 Conquerors 


Delicias 

Deliciosos 

Fancy Tale 

Favoritas . 

Marias ... 

Noblezas 

Perfectos 

Perfectos 

Perfectos 

Perlas I- oa 
partanee, i + 21-20... 128 
egalia Esp...... 1-20.. 144 
Reina Vic. Ex...1-10.. 171 


La Ruprstel, 
Altezas Reales... .1-40.$1000 
Bouquet Sub -40.. 200 
Brevas ae 890 
Cabinet Imp..... +. 250 
Concha Esp 1-20. 
Heraldos del Rey.1-40. 
Invencibles 
Napoleons .. 

Perlas 
Panetelas .. +eI-10.. 115 
+ 105 





, La Indiana. 
Aguilas Imp 1-40. .$375 
Cavaliers ....... 1-20.. 98 
Espirituales .....1-20.. 115 
Diamantes .......1-40.. 120 
Puritanos .......1-20., 120 
Perfectos .......1-40.. 190 


geste Cubana. 


Por Larransgs. 
Bouquets 1-40. wots 
Conchas Especl...1-20.. 11 
Deleites ke S07 
Panetelas a 323 
Perfectos 1-40.. 220 
Petit Bouquets...1-40.. 188 
Pred de Dewey...1-40.. 410 
Regalia Esp......1-20.. 149 

Lord Beaconsfield. 
Bachelors .......1-20..$120 
Bouquets ... ++1-40.. 145 
Camelias o08-20.. 95 
Excelsior ........1-20.. 125 

La Roia de Santiago. 

Brevas, a la Con’s 1-10. .$169 
Bouquet, Extra...1-40.. 205 
Camelias ++ 206 
Celestials bin 904 
Sonehen, First... he 282 
Concha Esp. ‘ oe 114 
. . 104 
Deliciosos oo 295 
Diplomaticos Esp. oe, 295 
Hermosos ber 865 
Invencibles ; bw 242 
108 

ee 282 

Media — Esp.. ++ 147 
Perfectes 0200s 1-40.. 230 
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Villar y Villar. 
Bouquets «eseeres ae. «$215 
elici0SOS «+++. 20.. 
—_ Rothschilds i ae 286 
EsquisitOs ..+.++.1°20.. 175 
Invencibles ....+-1-40.. 294 
Knickerbockers ..1-10.. 18 
Panetelas .......I-10.. 13 
Perfectos 1°40.. 243 
Petit Bouquets...1-40.. 182 
PrincesseS ...++++I*10.. 112 
Reina Fina.......1-20.. 193 
Rothschilds ......1-20.. 205 
The Waldorf. 
Bouquets ...+++++I-40..$160 
Cazadores (foil)..1-40.. 235 
Concha Esp......1-20.+ 105 
Delcies ..++++e++I°20-- 100 
Deliciosos ...++++I-40.. 150 
Deliciosos, Ex....1-40.. 166 
Londres imp. cooeE*EOee 135 
Lulu .cccccecee 32046 215 
Perfectos .....+++1I-40.. 197 
Perf. (flor fina)..1-40.. 195 
Perfecto Finos...1-40.. 200 
Petit Bouquet....1-40.. 140 
Petit Ducs.......1-20.. 155 
Panetelas .......I-10.. 100 
Puritano - Finos...1-20.. 120 
Rothschilds ......1-20.. 165 
Waldorf-Astoria. 
Aristocracias .....1-20..$160 
Astoria Perf.....1-40.. 244 
Bouquets Imp....1-40.. 210 
Deliciosos .....+.1-40.. 199 
Greater New York1-40.. 276 
Invencibles .....1-40.. 265 
Panetelas .......1-10.. 
Petit Bouquet....1-40.. 
Perfectos .....+.I-40.. 
Puritanos Finos..1-20.. 
Regalia del Prin..1-10.. 
Royales ......+++1-20.. 
Re yalis Excel... .1-20. 
Lilias (foil).....1- 10.. 
Serpentinos .........+- 
Washington. 
Bouquets Finos. . 1-40. .$133 
Edison’s Ressempspente Se — 192 
Invencibles ....+.1-40.. 195 
Puritanos Finas..1-20.. 112 


KEY WEST and TAMPA 
CIGARS. 


Mi Favorita. 
Apollos .....+++.I-20.. 
Bouquets ....+..I-40.. 
Brevas e (okes. 25).1-10.. 
Came utd te vols 
Concha | Boug. Ex.1-20.. 
Concha Esp......1-20.. 
Casinos 
Deliciosos 
Elegantes 
acenenaae ° 

Club.. 
= ellows .....I-10.. 
Londres Fino Esp.1-10.. 
Liliputanos ......1-20.. 
Magnolias .......1-20.. 
Perfectos .....+.1°40.. 
Perfectos finos...1-40.. 
Petit Bouquets...1-40.. 
Petit Ducs.......1-20.. 
Pre’t’s de P. & T.1-40.. 
Puritanos Finos..1-20.. 78 
Regalia Esp......1-20.. 10 
Rothschilds Ex...1-20.. 8 
Varieties ........1°20.. 133 
Washington .....1-40.. 213 


La Elegancia. 
A.M. & C, Cabinet1-40. .$178 
Apollo .......+..%-20.. 70 
Seeauet Fino....1-40.. 106 
Brevas Esp......1-20.. 
Cabinet ........+1-20.. 
Camelias ........1-20.. 
Chiquitos .......1-20.. 
Comme il Faut...1-20.. 
Conchas Bouquet.1-20.. 


82 
53 
116 
re 


F 


156 





94 
57 
39 
79 


. Concha Especialest-20.. 


Concha Ex.......1°20.. 
Conchas Selectas.1-20.. 
Deliciosos Ex....1-40.. 
Double Enders 
Favoritas ..... 
Invincibles 
Jockey Club. 
Knickerbockers S  SAADs ¢ 
Knickerbocker Ex.1-40.. 
Londres Grande..1-10.. 
Manhattan ......1-40.. 
Media Regalia. 
Opera Reinas.... 
Perfectos .......1-40.. 
Perf. Ex. Finol. .1-40.. 
Perlas ...seccceel-20e6 
Petit Bouquets...1-40.. 
PS ae 
PS ae 
Ex.....1-20.. 
neicwselites 
o0ecce eS B0c0 
énccevlSOe. 
sosaweacealeae 
Esp....1-20.. 
rr Se 
ns bbienee x De © 
[PpI-20.. 
Victorias ........1-40.. 


La Belle Rosa. 


Camelias ........1-20.. 
Concha Finas....1-20.. 
Puritanos 21-20.. 
Deliciosas .......1-20.. 
Diplomaticos .....1-20.. 
Perfecto Finos...1-40.. 
After Dinners....1-40.. 


Marshalka. 


Alvas ......+++++1°40..$200 
Tiewess (pks. 10) 

1-20.. 130 
65 
80 
100 
160 
165 
105 
75 
80 
95 
60 


85 
80 
78 

eeeeeeeeI-40.- 135 
( 137 
135 
140 
78 
78 
85 
150 
85 








Concha Fina Esp.1-20.. 
Deliciosos .......1-20.. 
Escepcionales ....1-40.. 
mvincibles ......1-40.. 
ockey Club......1-40.. 
Londres .........1-10.. 
Londres Grand...1-10.. 
Media Perfecto...1-40.. 
Musketeer .......1-20.. 
Old Timers (pks. 35) | 


GBock)-r10:. " 
G.).1-20 





PR Te 
Extra. .1-20.. 
Finos. .1-20.. 
1-40.. 
PR a 
eeeE-20.5 92 
acccceceS20ce 98 


La Flor de Sanchez y 
Haya. 

cocccccec8QOee ee 

90 


H 
ry 
65 
260 
180 
180 


oeeIlO.. 
+0140... 


00:0 o83Oe0 
Perry Se 
a a 
++1-20.. 
vielon's 40 BOes 
v.000cr ol GOee 
Finos. . 1-40. : 
c90sce8GOes 
vehees eRe e 
ost e8SOce 
oe 
re. 


ccccecceEQOee S89 


Marcello. 
BrevaS ..+.eeeeeeI"lO.. $95 
Bouquets ...... 105 
Cazadores (foil) 115 
Conchas Es 63 
Deliciosos 95 
E al 175 
Entreactos ......1-10.. 75 
Graciosos .......1-20.. 92 
Imperiales ......1-40.. 160 
Invencibles ......1-40.. 160 
Knickerbockers ..1-10.. S 
5 Londres Grande..1-10.. 80 
tC) 
88 


League Clubs.....1-20.. 
78 

Ex.....1-40.. 
seoneetts. && 
Ambassadores ...1-40..$115 

Criterion ........1°20.. 

ancy Tales .....1-40.. 

¢ 














esceceel*8Oce 
Royal. .1-40.. 
110 
130 
++1-20.. 8 
ian. © 
oeeeeeT*20.. 100 
La Sinceridad. 
Casadores .......1-40.. 100 
ee eres Se 
Diplomatico .....1-20.. 
Emperors ...++..1-40.. 


Petit Ducs.......1-20.. 
95 
is cbdecEites 
Ex. F.1-20.. 90 
Aristocrats ......1-40.. 
Deliciosos .......1-20.. 
lub......%-20.. 


Puritanos Finos 
Regalia Nobleza 
Town Topics.....1-40.. 
Optime. 
Aromaticos ..... 3 - ° 
Bachelors 
Caballeros @ bdls) 3. on ° 
Conchas Ex......1-20.. 
Delmonico ......1-20.. 
Escepcionales ....1-40. 
High Life........1-20. 
Invencibles ......1-40. 
Londres Fino....1-10. 
Media Perfectos..1-40. 
Napoleons ......1-40. 
Panetelas .. +-1-20. 
Perfectos 1-40.. 
Prince of Wales. .1-20. 
Regalia Esp......1-20. 
Reina Vic. Esp...1-10. 
La Petronila. 
Londres ........1-10.. 
Madison _........1-20.. 
Regalia Especial. .1-20.. 
Van Buren.......1-20.. 
Washington .....1-20.. 
Rigueza de Tampa. 
Fina....1-40.. 
Perr. ae 
Esp.....1°20.. 60 


000ec eB S@ee 83 
80 





-I-20.. 


0060 ceee 888s. 
dacveones DOs 
Solace Factory. 

Bouquets ........1-40.. $75 

Club Espls.......1-20.. 75 


»1-20.. $65 


cccccved*20ce0 
eeeeeeE-20-6 90 
+ I-20... 100 
eevee el-40.. 175 
secceeel"40.. 130 
Poo. eI-40.. 95 
eovecel-40e. 75 
++I-40-- 100 
eS a 
Finas..1-20.. 85 
cocceEl0.. 7 
03-20. g° 
coccce3-2000 85 
oung oe+I-20.. 60 


La Unita de Cuba. 


Dinner.....1-40..$150 
eccsecccSQOce FO 
scsccccedGee 198 
ee 

ee Se 
eocecesl*20ce 
oseeeel-40.. 165 
doccevenstE@es 
Finos..1-20.. 75 
ecccescE40ce 335 

CocccesecsS Gee 
cccccceSSOc0 96 
coccccceE*20c0 8g 


NEW YORK CIGARS. 


la Fama Universal. 


Aristocrats ......1-20.. $95 
Brevas ...-+++.++1-10.. 85 
Bow moe Ree 
Conchas Ex......1-20.. 75 
Cabinets cccccccckGOee 208 
Diplomatico Esp..1-20.. 100 
Deliciosa Fina....1-40.. 110 
Delmonico .......1-20-- 90 
bésceccececiQies ae 
ooccceB Gee S95 
coccee3*2Gce 380 
coccccccS GOs e 368 
cocccccesSQ0ce 850 
Perfecto. ...1-20.. 105 
Finas...1-40.. 
ee 
suniies ++1-20.. 
Kec ob GQBas 
o0I-20.. 
cvccecesccdQGea 


oes BEGG < 
«0 8-40.. 
nateies cate 


Tuval. 


ee Sot tee 
covccceceoR Slice 
cccccceBGOe0 
Fina.....1-20.. 
Do ccced*SOc0 
eer 
cccvcceS SOc 
o0eeT-20e6 
boccccced SOGe 
evececdOhe< 
-I-10.. 
eccceceQOuc 
oeeeeT-40-e 
eaves T4Oee 
er ae 
rrr | rr 
ccccacccec3QOs0 
inas..1-20.. 
Buc cceck8@c0 
o+eeI-20.. 
-1-20.. 
ooo ee E20.. 


90 
i 
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Racine Paper Goods Co., 


RACINE, WISCONSIN, U. &. A. 


SOLE PROPRIETORS AND MANUFACTURERS OF 





0 
THE PARMENTER IMPROVED 


. Yj 1, YW ‘a : 4 
if Ge 7 Lisp A a “ s ; 


Convenient in every way and acknowledged by manufacturers 
and retailers everywhere to be the best and cheapest method of 
advertising cigars: SURE to be distributed. 


These Cigar Pockets te made under and are broadly 
protected by Eight United States 


Patents, and other patents are now pending. 





They are also protected by letters patent in Canada, England, 
France, Belgium and Germany. 


Our Mr. O. L. Parmenter is the pioneer inventor in this line, 
and our patents broadly protect many constructions and variations 
in the line of 


Paper CIGAR POCKETS or Pouches, 





— We want YOU to send for samples and prices. 





Please mention Tux Cicar Store Macazine to advertisers. 














The Improved 


@ & ) BOSTON 
UTAH 
AND m | GARTER 


Page gges {ris an Essential of the 
SALT LAKE. = |i Well-Dressed Man. 
# 4 ALWAYS EASY 
A land rich in minerals, grains, fruits 14 
and vegetables, developed from the sage Ws) EVERY PAIR WARRANTED 


brush by industrious and intelligent 
labor; a city unique in its location and 


its character, having a delightful climate bis iP CUSHION 
and every other inducement for a sojourn 
there, —— by the through connec- BUTTON 
tions of the 
«_CLASP 
NEW YORK CENTRAL LINES. Lies flat to the leg — 
never slips, tears nor unfastens. 











Py An eat the 4 page Dipeetet Copsionse 
of the our-Trac eries,””’ New Yor en- 
tral’ s books A travel and education, will be sent THE NAME “BOSTON GARTER” 
ree, post-paid, to any address on receipt of a i . 
panes stamp, by George H. Daniels, General eis. is stamped antes d loop 
assenger Agent, New York Central Railroad, 


Grand Central Station, New York. = 5 $55 \ Sold Everywhere 


Sample Pair, Silk 50c, Cotton 25c. 
ailed on receipt of price. 











GEO. FROST CO. Makers 
Boston, Mass. 








Metropolitan Tobacco Company, 


OFFICE AND MAIN DEPOT: 


134-136 Grand Street, Corner Crosby, 
NEW YORK. 








BRANCHES : 


313 West 125th St., New York, 334 Gold St., Brooklyn 
- 319 E. Houston St., New York. 137 Duffield St., Brooklyn. 
9-11 Warburton Ave., Yonkers, N. Y. 197 Graham Ave., Brooklyn. 


11s RICHMOND TERRACE, PORT RICHMOND, STATEN ISLAND. 
FFVPSTSSSSTITTIITTITFTSSSSTSSSSTISISTF FSSSFTSS FIFIFSSS ISOTISIFSSSS 











/ Pure Kabana Segars. 


The best selling pure Habana 
Segar of the Age. 
~ Waldorf-Astoria Segar Zo. 


Distributors, 
Kew York City. 








NIGHT 
It's out ae 


GAS AND ELECTRIC 


SIGNS 


THOS. H. HUGHES, 


51 East 8th Street, Near 
21 Clinton Place, f Broadway, 


NEW YORK. 


|e To 


24-26 MURRAY ST., 
.-.NEW YORK. 


}SOLE DISTRIBUTORS FOR | 


: *$traiton § Storm Go, 
| Kerbs, Wertheim: 


ESTABLISHED 1857. 


‘Costliest Because Best.’ 


CLEAR HAVANA 
M. Stachelberg & Co.. 


383 and 385 West Broadway, 
- NEW YORK. 














